
Day 2

o3 chat thread
Based on this plan, So based on this plan, what is the best way to 
research holes in the market, niches, where should we go to 
figure out what this product is going to be in the first place?
Workflow

A repeatable way to find “holes” for a $5-$7 micro-offer is to move through 
four quick passes—Signal, Size, Supply, and Speed—to be certain the 
problem is real, big enough, not already saturated, and can be executed 
inside your 30-day window.
────────────────────────

1. SIGNAL: Where are people already shouting about the pain? 
──────────────────────── • TikTok / 
Reels comment sections 
– Type a key word for the broad arena you know (e.g., “Notion,” 
“Etsy,” “Keto”) into TikTok’s search bar and filter for videos in the past 
30 days with 50 k+ views. 
– Open the top three clips and read every comment that has 3 + 
replies or a creator “like.” That is live evidence of an unmet need.

• Sub-reddits & Discords
– Search r/____ subs that match the arena; sort by “Top” then “Past week.”
– Capture posts that start with “How do I …”, “Why is there no …”, or “I’m 
stuck with …”.
– These threads are literal demand statements and cost $0 to gather 1.
• Amazon / App-Store 3★ reviews
– Filter to the neutral reviews; people there explain exactly what’s missing.
Tool: A free Airtable or Sheet with three columns (Pain sentence, Exact 
words used, Link).
Goal for this pass: collect 25 raw pain statements in < 48 h.
──────────────────────── 2. SIZE: Is the hole 
big enough? ──────────────────────── Quick 
quantifiers:

https://www.lmsportals.com/post/how-to-research-and-validate-a-niche-market-opportunity-before-you-invest


• Google Trends – plug the two- or three-word pain phrase from Step 1; 
keep only terms that show a steady or rising 12-month trend line 2.
• Keyword volume – run the same phrase through a free SEMrush or 
Ubersuggest check; keep only topics with 1 k-10 k monthly searches (large 
enough to sell, small enough to avoid big-brand competition).
• Community count – subreddit members, Discord head-count, or 
Facebook-group size should be 5 k-100 k; anything below that is too tiny, 
above it is usually crowded 1.
Discard every pain that fails two of the three tests.
──────────────────────── 3. SUPPLY: Where 
are the gaps in existing solutions? 
──────────────────────── Now look sideways 
rather than upward:
• Type the surviving pain phrase into Etsy, Gumroad, and TikTok’s Shop 
tab.
• On each platform write down: lowest price, highest price, and format 
(PDF, notion template, mini-course, spreadsheet, etc.).
• You want “price gaps” (e.g., everything is $19-$29; nothing at $7) or 
“format gaps” (all are long video courses; zero quick-start templates).
Why? Filling a price or format vacuum is the safest self-liquidating-offer 
angle 3.
──────────────────────── 4. SPEED: Validate 
in 24 h before building 
──────────────────────── • Mock cover + 
headline in Canva free tier.
• Post it:
– TikTok organic clip (“Comment ‘link’ if you want the 1-page cheat-sheet”) 
or
– Reddit comment with a Typeform wait-list link.
• KPI: ≥ 20 opt-ins or “link” comments in 24 h. Hit that and you’ve proven 
strangers will give micro-commitments; now build the real $5-$7 asset.
──────────────────────── Where to look 
tomorrow morning? ────────────────────────

1. TikTok Creative Center → “Rising Keywords” (free).
2. ExplodingTopics.com → 6-month view, filter by your broad arena.
3. r/EntrepreneurRideAlong, r/SideProject, r/SaaS for B2B signals.
4. Amazon “Movers & Shakers” → Books → niche sub-category; the 

book titles are ready-made pain statements.

https://www.dsers.com/blog/niche-research/
https://www.lmsportals.com/post/how-to-research-and-validate-a-niche-market-opportunity-before-you-invest
https://www.shopify.com/blog/6187532-dont-follow-your-passion-a-smarter-way-to-find-a-product-to-sell


──────────────────────── Mini 5-day calendar 
──────────────────────── Day 1-2 | Harvest 
25 raw pain statements (Signal)
Day 3 | Run Size filters and discard weak ones
Day 3-4 | Map existing products & spot gaps (Supply)
Day 4 | Design mock cover; post teaser; measure opt-ins (Speed)
Day 5 | If ≥ 20 signals, build the actual micro-product and turn on ads
By the end of Day 5 you will have a data-proven topic, a validated price/
format gap, and an embryonic list of real prospects—exactly what the $5-
$7 TikTok self-liquidating loop needs to start. All four research passes can 
be done with free tools cited above and follow the same “evaluate-then-
eliminate” logic suggested by niche-finding guides from Shopify 3, DSers 2, 
and LMSPortals 1.

o3
• Sources
• Images
• Videos
• News

Attached sources

TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 

https://www.shopify.com/blog/6187532-dont-follow-your-passion-a-smarter-way-to-find-a-product-to-sell
https://www.dsers.com/blog/niche-research/
https://www.lmsportals.com/post/how-to-research-and-validate-a-niche-market-opportunity-before-you-invest


search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

shopify.com
3
How To Find Your Niche in 6 Steps (2025) - Shopify
Learn how to find your niche and determine which products to sell in that niche. Plus, 
understand if there is demand for your market in this guide.
businessnewsdaily.com
How to Identify and Dominate Your Business Niche
Learn how to identify your niche market, and then create and follow a niche strategy to 
dominate your business's niche in its industry.
dsers.com
2
Niche Research: How to Find the Most Profitable Niche
Do you know there are over 12 million ... exploring this domain. The best way to 
overcome this growing competition in the online marketplace is by catering to a specific 
niche....
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is there a way to automate this or a ready-made AI solution that 
finds this info easily.
Workflow

Yes—90 % of the grunt work in the four-pass “Signal → Size → Supply → 
Speed” process can be pushed onto either (A) turnkey SaaS tools that 
already monitor demand gaps or (B) a light “agent loop” you wire together 
once and let run every night. Here’s how to do both.
──────────────────────── A. Turn-key tools 
that already surface niche holes 
────────────────────────

1. Seodity “Free Niche Finder” 
• Type one seed word (“Notion,” “K-drama merch,” “board-game 
inserts”) and Seodity auto-clusters low-competition, 1 k-10 k-volume 
keywords—exactly the sweet spot we want 1. 
• Export the CSV, sort by KD ≤ 25, and you’ve pre-done Pass-2 (Size) 
and half of Pass-3 (supply is light because difficulty is low).

2. ExplodingTopics Pro (or free weekly email) 
• Their algorithm flags search terms that have grown ≥ 500 % in the 
last six months but still sit under the mainstream radar 2. 

https://seodity.com/free-niche-finder
https://www.travelpayouts.com/blog/best-niche-research-tools-for-affiliates/


• Each topic card shows “market cap” (# of Google searches) and a 
link to top ranking pages → instant view of what, if anything, is 
already for sale.

3. TikTok Creative Center → “Rising Keywords” tab  
• Filters by region and last 7 days; click any keyword to see average 
CTR and sample ads. If a term has high CTR but < 10 paid ads, 
you’ve likely found an under-served itch. 
• Download the 20-keyword CSV straight from the interface—done 
with Pass-1 (Signal).

4. AnswerThePublic / Answer Socrates 
• Paste the most promising three terms; keep only question phrases 
(“how do I …”) that return ≥ 20 variants. That means the pain is talked 
about in natural language yet probably not monetised.

5. Amazon “3★ Reviews” miner (Chrome add-on) 
• Type your keyword on Amazon, filter to 3-star reviews; the add-on 
scrapes every “wish it had…” sentence and dumps them into a sheet
—ready-made product-feature gaps.

With just Seodity + Creative Center + the Chrome 3★ scraper you can 
reduce the original five-day research sprint to about two focused hours.
──────────────────────── B. A 100 % free 
“agent loop” you can set-and-forget 
────────────────────────

1. Data pull (midnight) 
• Python + Pytrends → grab the last-24-h rising queries for your seed 
arena. 
• PRAW (Reddit API) → pull the top 50 new posts from r/YourTopic 
sorted by “new,” grab any post body that starts with “How,” “Why,” 
“Anyone else.” 
• TikTok unofficial API (ttscraper) → fetch top 200 videos for the same 
keyword, store captions + top 20 comments.

2. LLM summarise & rank (01:00) 
• Feed the raw text to an OpenAI function: “Cluster these pains, score 
novelty (few existing products) and urgency.” 
• Return a JSON with fields: pain_summary, est_audience_size, 
existing_solutions, urgency_score.

3. Auto-filter (01:10) 
• Keep clusters where est_audience_size is “medium” (1 k–50 k 



Google est.) AND existing_solutions == “few”. 
• Push survivors into Airtable.

4. Morning inbox (07:00) 
• Zapier “Digest” sends you one email: five bullets = “today’s biggest 
uncovered pains,” each with links to real comments or videos for 
proof.

One Sunday to write the script, and every dawn you wake up with a pre-
ranked shortlist; your human job is now just to eyeball which one you feel 
like building.
──────────────────────── C. Picking one 
approach based on your reality 
──────────────────────── • Need speed and 
hate code → use the SaaS trio (Seodity + ExplodingTopics + TikTok 
Creative Center). Cost = $0 if you stick to the free tiers and weekly emails; 
time ≈ 90 minutes.
• Comfortable with basic Python and want zero recurring fees → spend a 
weekend on the agent loop; thereafter research is literally automated.
Either route turns the four-pass manual hunt into a mostly push-button 
workflow, so you can spend the saved days building the $5–$7 micro-offer 
instead of scrolling feeds.
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TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 



and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

shopify.com
What Is a Niche Market? Top 11 Examples in 2025 - Shopify
A niche market is a specialized segment within a broader market, characterized by a 
shared identity. Here are 11 niche markets and relevant products to explore.
junglescout.com
6 Ways to Find Product Niches on Amazon in 2024 - Jungle Scout
When it comes to gauging how popular a niche is, however, look at the Top Posts and 
find their hashtag lists. Try to find hashtags related to the image that have between 
50,000 and 500,000 posts. Less than 100,000 and you might not have enough market 
to support the niche.
membership.io
101 Niche Business Ideas

https://www.shopify.com/blog/niche-markets
https://www.junglescout.com/resources/articles/product-niches-on-amazon/
https://membership.io/blog/101-niche-business-ideas


So, don’t be discouraged if the right idea doesn’t hit you right out of the gate. · When 
identifying lucrative small business niches, use tools such as Google Trends, Reddit 
threads, and even those late-night Twitter rabbit holes can be goldmines for spotting 
where people’s interests ...

Vi
ew 
all 
11 
so
ur
ce
s

W
based on what you think I want you to come up with the most 
profitable niches, the most profitable likely broad arenas which will 
allow me to delve into it. So do some research. Should I use 
Gemini's Deep Research or some other thing? What do you 
recommend? Because I want to identify the likeliest thing that's 
going to turn $100 into $1,000 in now 29 days. And I don't want to 
do three days worth of research. It's got to be done like in the next 
hour or two.
Workflow



Below is a “shortcut-research pack” you can finish in < 2 hours. It gives you 
(A) five broad arenas that have the best blend of big spend, clear pain, and 
digital-product friendliness, (B) one laser-focused micro-niche inside each 
arena that can realistically move $100 ➔ $1 000 this month, and (C) the 
fastest free/cheap tools to validate each idea tonight.
────────────────────────

1. PERSONAL FINANCE & “MAKE MONEY ONLINE” Why the arena is 
hot  
• It stays at the very top of every “most profitable” list because buyers 
will always pay to grow or protect money 1. 
Lightning micro-niche for you  
→ “Gen-Z Zero-to-$1 000 Side-Hustle Tracker”. A $7 Notion/Google-
Sheet that auto-calculates runway, ROI and reinvest plans for TikTok 
side-hustlers. 
1-hour validation hack 
• Paste “side hustle tracker” into TikTok Creative Center → filter by 
Rising Keywords. If CTR > 2 % and fewer than 10 ads show, you’ve 
got white space. 
Why it can 10× fast 
• Spreadsheet is instant to deliver, upsell can be a $77 live workshop 
on scaling the numbers.

──────────────────────── 2. AI-POWERED 
PRODUCTIVITY / REMOTE WORK Why the arena is hot
• Remote-work and AI tooling are two of the fastest-growing slices of tech 
spend through 2025 2.
Lightning micro-niche
→ “Freelancer Notion OS: AI-Prompt Buttons + Client CRM”. Sell for $9, 
upsell to a $97 loom-based mini-course.
1-hour validation hack
• Search Gumroad for “freelancer notion crm”; note price gaps (most 
templates are $19 – $29). Undercutting with a $9 ‘lite’ version positions you 
as the bargain.
Why it can 10× fast
• Remote freelancers pay instantly because the template saves billable 
hours; you can record the upsell while buyers use the lite version.
──────────────────────── 3. HEALTH / 
FITNESS (DIGITAL) Why the arena is hot

https://bloggerspassion.com/most-profitable-niches-list/
https://www.gelato.com/blog/profitable-niches


• The fitness market is projected to hit $125 B by 2030 and people gladly 
pay for digital plans 1 2.
Lightning micro-niche
→ “14-Day High-Protein, 5-Ingredient Meal Plan for Busy Desk Workers”. 
PDF + MyFitnessPal import file at $5.
1-hour validation hack
• Amazon Books → “Movers & Shakers > Diet”. If protein cookbooks 
dominate but there’s no short “14-day desk” version, you’ve spotted a 
format gap.
Why it can 10× fast
• Meal-plan PDFs have near-100 % margin; upsell can be a $49 live Q&A 
group challenge with daily macros check-ins.
──────────────────────── 4. MENTAL-
WELLNESS / SELF-CARE Why the arena is hot
• Mental-wellness is a $121 B segment that’s still under-served digitally 2.
Lightning micro-niche
→ “2-Minute Work-Break Breathing GIF Pack” (20 looping .gifs + swipe file 
of Slack auto-reminders). Price at $6.
1-hour validation hack
• Reddit r/anxiety → sort “Top / Past Week”; count posts asking for “quick 
breathing exercise”. If ≥ 5, demand is real.
Why it can 10× fast
• File-based product → zero fulfilment cost; upsell can be a $59 seven-day 
micro-course delivered by email automation.
──────────────────────── 5. PET CARE / PET 
CONTENT Why the arena is hot
• Global pet-care spend is forecast to reach $236 B by 2030; owners pay 
premium for anything that helps their “fur baby” 2.
Lightning micro-niche
→ “30-Day Pet-Influencer Content Calendar + Canva Reel Templates” at 
$7.
1-hour validation hack
• Search TikTok for “dog influencer tips”; if videos > 100 k views but 
Gumroad has few template packs under $10, the gap is clear.
Why it can 10× fast

https://bloggerspassion.com/most-profitable-niches-list/
https://www.gelato.com/blog/profitable-niches
https://www.gelato.com/blog/profitable-niches
https://www.gelato.com/blog/profitable-niches


• Pet owners are heavy social sharers; each buyer posts the calendar → 
free word-of-mouth loop → cheap list-building for your $87 upsell (“Pet-
Brand Sponsorship Pitch Kit”).
──────────────────────── Fastest way to 
research & pick one tonight

1. ExplodingTopics.com (free tier) – paste each micro-niche phrase; 
keep only topics with a ≥ 200 % six-month rise. 5 min.

2. TikTok Creative Center “Rising Keywords” – confirms live interest + 
ad density. 15 min.

3. Gumroad + Etsy quick scan – exposes price/format gaps. 15 min.
4. Amazon “Movers & Shakers” or subreddit search – verifies real-world 

pain points. 15 min. 
Total < 1 hour.

──────────────────────── Do you need 
“Gemini Deep Research”? For this sprint you don’t. Gemini’s long-form 
crawl is great for 10-page market reports, but the tools above give you real-
time buyer-intent signals faster. Use Gemini (or ChatGPT) only to:
• Cluster the pain statements you scrape,
• Draft product copy or ad hooks.
──────────────────────── What to do in the 
next 2 hours • Run the four quick checks on all five micro-niches (≈ 1 h).
• Pick the first one that passes every check.
• Mock the cover in Canva, open a Gumroad draft, and record a 15-sec 
TikTok teaser. You’re already in business before bedtime.
Choose one arena, validate fast, and build. You can refine later—the clock 
is ticking.
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TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

bloggerspassion.com
1
Top 13 Most Profitable Niches You Should Focus On In 2025
Looking to build a real income stream in 2025? These 13 most profitable niches offer 
long-term growth for bloggers, marketers, and online creators.
raelyntan.com

https://bloggerspassion.com/most-profitable-niches-list/


The 10 Most Profitable Niches That Will Actually Make You Money (With 
Examples!)
The hard truth: Not every niche is a viable niche. As a result, choosing a profitable niche 
for your blog can be tough. On one hand, you want to start a blog in a niche that you're 
passionate about. On the other hand, if you're trying to build a business, you need to 
pick a profitable
thedankoe.com
The Most Profitable Niche Is You (How To Create Your Niche) - Dan Koe
Build for yourself. Write to yourself. Sell to yourself.
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This is terrible advice and it's very stupid. These keywords are not 
going to be showing up on any search. They're way too long 
tailed, way too specific. Here's what I want you to do. I want you 
to make a prompt to tell yourself how to actually do this research 
easily in a very understandable fashion. I do like this TikTok 
creative center thing, so thank you for that. Maybe let's double 
down on using that to find our niche. Go.
Workflow

https://raelyntan.com/profitable-niches/
https://raelyntan.com/profitable-niches/
https://thedankoe.com/letters/the-most-profitable-niche-is-you-how-to-create-your-niche/


COPY-PASTE PROMPT
(Hand this to ChatGPT, Gemini, Claude, or any LLM that can browse the 
web.)
––––––––––––––––––––––––––––––––––––––––––––– You are “Niche-
Sniper-30”, an AI whose only job is to surface a TikTok-ready micro-niche 
that can turn $100 of ad spend into $1 000 of digital-product sales in ≤ 29 
days.
RULES

1. Speed first: you have 30 real-time minutes to run this research loop 
and deliver results.

2. All data must come from publicly available, free-to-access tools (no 
paid SaaS log-ins).

3. The output I want is a ranked short-list of ≤ 5 niches plus the exact 
$5-$9 micro-product angle for each.

RESEARCH LOOP Step 1 – TikTok Signal Sweep
a. Open TikTok Creative Center → “Rising Keywords” → filter to United 
States, last 7 days.
b. Export or copy the top 50 keywords.
c. Keep only keywords that meet BOTH: (i) average CTR > 1 %, (ii) ad 
volume tag = “Low” or “Medium”.
d. From those survivors, pick the 10 that (at face value) can be solved with 
a digital file (templates, cheat-sheets, mini-courses, etc.).
Step 2 – Saturation Snap-Check
For each of the 10 keywords:
a. Search the exact phrase on Gumroad and Etsy.
b. Count how many results are under $20 and note the lowest price.
c. Tag as “Crowded” if results ≥ 6; “Open” if ≤ 5; “White-space” if 0.
d. Discard every keyword tagged “Crowded”.
Step 3 – Wallet-Size Confirmation
For the remaining keywords:
a. Paste each into Google Trends → set region “US” → set timeframe “Past 
12 months”.
b. Keep only terms with a steady or rising trend line (no cliff drops).
c. In TikTok Creative Center, note the “Avg. CPA” if available; otherwise 
note “Related Videos” count. Lower numbers = cheaper testing.



Step 4 – Micro-Product Fit
For each still-viable keyword, draft one $5-$9 digital offer that:
• Can be produced in ≤ 48 hours.
• Feels like an impulse buy that fixes the keyword pain immediately.
Format options you are allowed to assign: Notion template, Google Sheet, 
PDF checklist, Canva kit, short video walkthrough.
DELIVERABLE FORMAT
Return a table with these columns, sorted by “Profit-Potential Score” (your 
own 1-10 rubric):
• Keyword (exact)
• TikTok CTR %
• Competition Tag (Open / White-space)
• 12-Month Trend Direction (Up / Flat)
• Proposed $5-$9 Product
• 1-Sentence Upsell Hook ($47-$97)
CONSTRAINTS ON YOUR ANSWER
• Max 5 rows.
• No long-tail, nine-word phrases—only 1- to 3-word keywords.
• No generic advice paragraphs; just the table plus one 3-bullet “what to do 
next” section.
BEGIN NOW.
–––––––––––––––––––––––––––––––––––––––––––––
HOW TO USE IT

1. Open your favourite LLM chat (GPT-4, Gemini, Claude, etc.).
2. Paste the entire block above.
3. Wait ~2-3 minutes; you’ll get a tight table of ≤ 5 niches that already 

pass TikTok demand + low-competition filters.
4. Pick the top row, build the micro-product tonight, and you’re ready to 

launch ads before bedtime.

WHY THIS WORKS • TikTok Creative Center gives live, paid-ad demand 
without buying data.
• The Gumroad/Etsy scan kills niches where a $7 offer is already 
everywhere.
• The Google Trends check prevents you from chasing a 7-day fad that dies 
next week.
• Limiting to 3-word phrases avoids the “too specific” long-tail trap you 
flagged.



No three-day slog, no paid tools. Run the prompt, take the top niche, 
execute.
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TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 



AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

quora.com
I targeted keywords, but my site is not showing up in search results. What should 
I do? - Quora
Answer (1 of 2): You need to “Catch up” with anyone, who has ever already targeted 
those keywords since the internet began. . So the solution is to target keyword phrases 
instead. Instead of “Luggage” you should focus on “Leather luggage” or “Pink Luggage” 
or “Pink Leather ...
google.com
Why aren't commonly used keywords showing up anymore? - Google Search 
Community
Skip to main content · Google Search Help · Sign in · Google Help · Help Center · 
Community · Google Search · Terms of Service · Submit feedback · Send feedback on
hubspot.com
How to Do Keyword Research for SEO — Everything I Learned as a HubSpot 
Marketer
Keyword research has stayed constant in SEO. Learn how to conduct research for your 
SEO strategy and how to choose the right keywords for your website.
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https://www.quora.com/I-targeted-keywords-but-my-site-is-not-showing-up-in-search-results-What-should-I-do
https://www.quora.com/I-targeted-keywords-but-my-site-is-not-showing-up-in-search-results-What-should-I-do
https://support.google.com/websearch/thread/17732043/why-aren-t-commonly-used-keywords-showing-up-anymore?hl=en
https://support.google.com/websearch/thread/17732043/why-aren-t-commonly-used-keywords-showing-up-anymore?hl=en
https://blog.hubspot.com/marketing/how-to-do-keyword-research-ht
https://blog.hubspot.com/marketing/how-to-do-keyword-research-ht


grow your6.93% $3.76 Open The "First 10K 
Followers" TikTok Guide: A PDF checklist and 15-minute video 
walkthrough on the 5 types of videos you need to grow your 
account fast. Get the "Viral Content Machine" course, my 
complete system for scripting, shooting, and editing 30 days of 
TikTok content in a single weekend. 9.8
learn how to 5.81% $3.21 Open The "Viral Video 
Editor" Starter Kit: A Google Sheet with links to free editing 
software and a 10-minute video tutorial on the 3 most important 
cuts for engaging videos.Upgrade to the "CapCut Mastery" mini-
course and learn the transition, text, and sound effects that top 
creators use to make their videos addictive. 9.6
your business 4.92% $4.59 Open The "30-Day 
Solopreneur" Content Calendar: A Notion template pre-filled with 
30 days of proven content ideas for service-based businesses to 
post on social media. Unlock the "Automated Inquiry System," 
a video guide and template bundle for creating social media 
content that generates client leads on autopilot. 9.1

Export to Sheets

AI Art Prompts 2.15%* Open Up The "Fantasy World-
Builder" Prompt Kit: A PDF of 250+ copy-paste prompts for 
generating consistent fantasy characters, landscapes, and 
architecture in Midjourney. Get the full "Aesthetic Alchemist" 
video course and learn my system for turning these prompts into 
sellable art collections. 9.5
Trucker Meal Prep 1.85%* White-space Flat The "No-
Fridge Freightliner" Meal Plan: A 4-week PDF guide with grocery 
lists and recipes for healthy, no-refrigeration-needed meals for 
long-haul drivers. Upgrade to the "Road Warrior's Recipe 
Vault," a Notion database with 100+ recipes and a system for 
planning 6 months of meals at a time. 9.2



Nomad Health Insurance 1.90%* White-space Up The 
"Nomad-Proof" Insurance Checklist: A Notion template that 
compares the top 5 global health insurance plans for digital 
nomads based on visa requirements, coverage types, and claim 
processing. Instantly access the "Global Citizen Safety Net" 
video guide, where I walk through the fine print of the top 3 plans 
and show you how to file a claim from anywhere. 8.8
Canva for Therapists 1.60%* Open Flat The "Private 
Practice" Canva Kit: A bundle of 15 Canva templates for 
professional client intake forms, social media posts, and 
workshop announcements for therapists. Join the "Confident 
Clinician" content system, a 90-day plan and advanced template 
suite for building your practice using targeted social media 
content. 8.5
Notion Student1.75%* Open Flat The "Straight-A" Notion 
Dashboard: A pre-built Notion template that organizes class 
schedules, assignment due dates, lecture notes, and a grade 
tracker all in one place. Unlock the "PhD Productivity" system, a 
masterclass on advanced Notion formulas and integrations to 
automate your entire student workflow.

this is the analysis i got from gemini. based on all this--come up 
with the EXACT niche, keyword and product we are goiung to 
launch
Workflow



Chosen niche, keyword & product (lock these in and build)
Niche : “How to grow a TikTok account from 0-10 K followers”
Core keyword : grow your (= “grow your [TikTok followers]”)
Front-end product : The “First 10 K Followers Fast-Track Kit” – a $7 PDF + 
12-minute screen-share showing the 5 video formats and posting cadence 
that took real creators from 0 → 10 K.
Back-end upsell : “Viral Content Machine” boot-camp ($77 live cohort + 
templates) that scripts, shoots and schedules 30 days of content in one 
weekend.
Why this pick—numbers taken straight from your Gemini sheet
• Highest click-through signal – 6.93 % average CTR, almost 2× the next 
best term.
• Paid traffic already cheap – $3.76 avg CPA; with a $7 front-end we can 
break even or better at just a 54 % checkout-conversion from click to buy 
(easier than the 14 %+ you’d need on a $1 CPC).
• Competition tag “Open” – there are <6 products < $20 on Gumroad/Etsy, 
so a $7 impulse offer fills a price gap.
• Trend is evergreen – articles on “how I hit 10 K followers” keep shipping 
every week and still pull traffic in 2025 1, indicating durable interest not a 
fad.
• Score 9.8 – the highest profit-potential rating in Gemini’s matrix.
Exactly what to build (keep it 48-hour doable)

1. PDF cheat-sheet (3 pages) 
• Page 1: follower-math table (views → watch-time → follows). 
• Page 2: the 5 video archetypes (“jump-cut talking-head”, “demo + 
overlay text”, etc.) with hook lines filled in.  
• Page 3: 30-day posting calendar (checkbox grid).

2. 12-minute Loom walkthrough  
• Show the calendar live in Google Sheets, paste real analytics 
screenshots that prove each video type landed >8 % follow rate.

3. Bonus swipe file (makes it feel hefty) 
• 20 proven hook sentences in a .txt file.

Pricing & funnel math (assumes $100 ad budget)
• Front-end price: $7 on Gumroad.
• Target CPA: ≤ $4. Break-even front-end ROAS = 1.0 (every sale self-
funds the next click).
• If CPA creeps to $5, raise price to $9 on day 3.

https://www.jonloomer.com/qvt/grow-to-10000-followers-on-tiktok/


• Upsell email sequence (send to buyers only):
– Day 0 thank-you + ask what’s hardest right now → gather replies for 
copy.
– Day 2 case-study email: “How a 0-to-50 K fitness coach batched 30 reels 
in 4 hours.”
– Day 4 hard pitch: open cart for $77 live cohort, capped at 25 seats.
• Goal: 15 % conversion of buyer list. With 100 micro-product buyers you 
need 15 upsell sales ⇒ $1 155 revenue on top of break-even ads.
Fast build stack (free or dirt-cheap)
• Canva free – layout the PDF.
• Loom free tier – record the 12-minute walkthrough.
• Gumroad – host, deliver and auto-tag buyers for the upsell emails (7-day 
payout aligns well enough; Stripe optional for instant payout).
• TikTok Creative Center – harvest winning hooks for your ad creatives.
• TikTok Ads – single CBO campaign, 3 creatives, broad 18-44 US.
What to do in the next 24 hours

1. Draft the 3-page PDF in Canva (2 h).
2. Record Loom walkthrough and export to MP4 (1 h).
3. Open Gumroad product, upload assets, set price $7, connect Stripe 

(instant payouts if supported) (30 min).
4. Cut three 15-sec TikTok ads: talking-head “Here’s how I hit 10 K 

followers in 30 days—stole these 5 video types…” (2 h total incl. 
captions).

5. Launch ads at $20/day CBO. Pause any creative with CPP > $7 after 
$14 spend; duplicate winner 2×.

6. While ads run, draft the 3-email upsell sequence in Gumroad (1 h).

Result
You’re live tonight with a validated pain, a self-liquidating $7 offer, and a 
clear $77 upsell path that requires no extra tooling beyond Loom and 
Gumroad.
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TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources



quora.com
I’m currently at 460 followers. If I upload one video a day, how long will it take to 
get 10,000 TikTok followers? - Quora
Answer (1 of 13): Super slow, It may take you from 8 months to 2 years because one a 
day is not recommended, even by <strong>tiktok</strong>. <strong>TikTok</strong> 
says that <strong>you</strong> <strong>need</strong> <strong>to</strong> post 3–
<strong>5</strong> times a day, more is even better, Someone uploaded 126 
<strong>videos</strong> in 1 day and I’m not being sarcastic but he gained around 
63k ...
sproutsocial.com
17 Ways to Get More Followers on TikTok in 2025 | Sprout Social
Looking for more ways to succeed as <strong>TikTok</strong>&#x27;s relevance 
continues to trend? Check out these tips <strong>for</strong> <strong>growing</
strong> <strong>your</strong> <strong>follower</strong> count.
jonloomer.com
1
Grow to 10,000 Followers on TikTok - Jon Loomer Digital
These are the three primary keys to how I grew to more than 10,000 
<strong>followers</strong> in under six months <strong>on</strong> <strong>TikTok</
strong>.
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does not have anywhere near 10k followers--so that wont really 
work. tweak it so that the offering, keyword Etcetera will be similar 
to what we have but won't lose credibility when somebody sees 
that I have, you know, three followers with this offer. So it's got to 

https://www.quora.com/I-m-currently-at-460-followers-If-I-upload-one-video-a-day-how-long-will-it-take-to-get-10-000-TikTok-followers
https://www.quora.com/I-m-currently-at-460-followers-If-I-upload-one-video-a-day-how-long-will-it-take-to-get-10-000-TikTok-followers
https://sproutsocial.com/insights/how-to-get-more-followers-on-tiktok/
https://www.jonloomer.com/qvt/grow-to-10000-followers-on-tiktok/


be something analogous to what you're saying but slightly 
different. So try again.
Workflow

FINAL PICK (Credibility-safe)
Keyword (from TikTok Creative Center): “learn how to”
Niche angle: “Learn how to EDIT TikTok videos so they look viral—even if 
you’re brand-new”
Front-end product ($7): The “Viral Video-Editor Starter Kit”
What buyers get

1. 10 CapCut & VN preset links (drag-and-drop transitions, auto-
captions, velocity remap).

2. A Google-Sheet “Free Editor Toolbox” with download links to the best 
no-watermark mobile apps, copyright-safe music libraries, and a 
price/feature comparison.

3. A 12-minute Loom walkthrough that shows exactly how those presets 
produced three 100 k+-view clips (you use public-domain or Creative-
Commons footage, so no one asks how many views you personally 
have).

Back-end upsell ($77): “CapCut Mastery Sprint” – a live 90-minute Zoom 
workshop + Q&A + advanced preset pack delivered one week later.
Why this fixes the credibility problem • Editing skill ≠ follower count. 
Prospects judge the quality of the DEMO clips, not your own profile stats.
• Your TikTok ad/organic teaser simply screen-records a split-screen 
“before → after” edit; no one ever sees that your account has three 
followers.



• The keyword “learn how to” (CTR 5.81 %, CPA $3.21, competition tag 
Open) already signals a tutorial mindset—people expect to pay a few 
dollars to save time, not to be mentored by a celebrity creator.
Funnel math on a $100 ad budget • Aim CPA ≤ $4. At $7 price → break-
even ROAS = 1.75.
• 25 starter-kit sales ≈ $175 rev. Gumroad takes 10 % → $157.50.
• Profit after ads ≈ $57.50 and, more importantly, 25 proven buyers.
• Convert 20 % of them (5 buyers) into the $77 upsell = $385.
• Net after Stripe/Gumroad fees ≈ $345 – that plus your retained ad float 
hits the $1 000 goal when you repeat/scale in week 2-4.
Asset build checklist (48 h)

1. Day 1 AM – Harvest 20 viral clips, copy their first 3 seconds, recreate 
edits in CapCut, export the presets.

2. Day 1 PM – Compile the Google Sheet toolbox; design a one-page 
PDF cover in Canva.

3. Day 2 AM – Record the 12-minute Loom demo, paste the link inside 
the PDF.

4. Day 2 PM – Upload to Gumroad, price $7, switch on Instant Payouts 
(if Stripe supported).

5. Cut three 15-sec TikTok ads: phone screen-record of “ugly raw video 
→ flashy preset result” + on-screen text “Want the exact presets? 
Link in bio”. Launch at $20/day CBO.

Messaging bones • Hook line: “Learn how to edit like the 500 k-view 
creators without paying for Premiere.”
• Credibility bridge: “I reverse-engineered 300 viral clips and saved the 
settings—steal them.”
• Upsell trigger email (Day 2 after purchase): “You already have the 
presets; want me to walk you through velocity mapping and motion-blur text 
live next Saturday?”
Result Same $5-$9 SLO → $47-$97 upsell ladder, but now the subject is 
editing techniques—something you can prove with examples rather than 
follower count—so your three-follower TikTok account never undercuts the 
offer.
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here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 



30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

reddit.com
r/Tiktokhelp on Reddit: What’s the point of having TikTok followers? I have 18k 
followers, but everytime I post , they don’t ever see my content. It get pushed on 
the for you page and then after 100 views then stops
48 votes, 80 comments. 264K subscribers in the Tiktokhelp community. TikTok help - 
For sharing tips for content creation, asking other tiktokers for help, and other things 
that pertain to creating content! Not for promoting videos;) This is a community run 
subreddit, we have no official affiliation ...
reddit.com
r/Tiktokhelp on Reddit: I have over 2.7 Million followers and here are my TikTok 
tips:
400 votes, 474 comments. Content is king - prioritize making quality content over 
everything else Pick a niche - choose a topic and stick to it…
reddit.com
r/Tiktokhelp on Reddit: The followers I’ve got from TikTok promotion are 
suspicious
The answer is the video is pushed to people who are most likely to follow you because 
they actually analyse your video and push it to an audience ... No, they come from fyp, it 
just grabs more people due to it being sponsored. I have every active people from it, I 
used to average 700-2k views.
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https://www.reddit.com/r/Tiktokhelp/comments/nrk548/the_followers_ive_got_from_tiktok_promotion_are/
https://www.reddit.com/r/Tiktokhelp/comments/nrk548/the_followers_ive_got_from_tiktok_promotion_are/


ok I went to gemini and asked for further analysis and gave 
further tiktok data. here are its recommendations. based on these, 
which niche do you think is best for me to pick, considering i 
already have a teen-targeted tiktok acct brand which is influencer 
based (lots of teen girls into healthy skin).
Workflow
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here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 



consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...

W
ok I went to gemini and asked for further analysis and gave 
further tiktok data. here are its recommendations. based on these, 
which niche do you think is best for me to pick, considering i 
already have a teen-targeted tiktok acct brand which is influencer 
based (lots of teen girls into healthy skin).

This is excellent data. The combination of high CVR and low CPA 
reveals several hyper-profitable micro-niches. I have analyzed the 
full list, discarding high-risk medical claims, physical products, 
and vague terms to isolate the best opportunities for a $5-$9 
digital product.

The most potent combination of metrics on your list is a CVR > 
2%, a CPA < $1.00, and a keyword that implies a clear, solvable 
problem. Based on this, I have identified five prime targets.



Here is the ranked shortlist of the most profitable micro-niches 
from your data.

Keyword (exact) CVR % CPA (USD) Competition Tag
Proposed $5-$9 Product 1-Sentence Upsell Hook ($47-$97)
Profit-Potential Score (1-10)
trade smarter 3.05% $8.35 White-space The "One-
Page" Crypto Trade Plan: A Notion template with a checklist for 
pre-trade analysis, risk calculation, and post-trade review to 
enforce discipline. Get the "Market Mood" indicator course and 
learn the simple technical analysis I use to decide when to enter 
and exit trades. 9.7
healthy skin 5.82% $0.82 Open The "30-Day Skin 
Reset" Tracker: A printable PDF & Google Sheet to track daily 
water intake, diet, and skincare routine application to identify 
breakout triggers. Upgrade to the "Glow Up" video guide, where 
a licensed esthetician explains the science behind the top 5 
skincare ingredients for your skin type. 9.4
make passive money from videos 2.59% $0.81 Open
The "Faceless Creator" Starter Kit: A pack of 50 royalty-free 
aesthetic video clips and a guide on 3 ways to monetize a 
YouTube channel without showing your face. Join the "YouTube 
Automation" masterclass to learn the system for outsourcing 
content creation and building a truly passive income stream. 9.1
mobile time tracking1.43% $1.08 White-space The 
"Billable Hour" Google Sheet: A mobile-friendly spreadsheet pre-
loaded with formulas to track project hours, calculate earnings, 
and generate simple client invoices. Get the "Freelancer 
Finance" dashboard, a comprehensive Notion template for 
managing all your projects, clients, invoices, and tax savings in 
one place. 8.9
effective migraine massage treatments 2.29% $0.97
White-space The "Migraine Relief" Self-Massage Guide: A 5-
minute video tutorial and illustrated PDF demonstrating 3 simple 



massage techniques for the neck, temples, and scalp. Access 
the full "Tension Tamer" series, including video guides for postural 
correction exercises and ergonomic setups to help reduce 
headache frequency. 8.6

Export to Sheets
What To Do Next:
Select ONE Niche. Do not hedge. The data for trade smarter 
shows the highest conversion rate for a non-physical product, but 
also the highest CPA. If you have the ad budget, start there. If you 
want the lowest risk, start with healthy skin or make passive 
money from videos due to their sub-$1 CPAs.
Build the $7 Product. Create the exact micro-product described in 
the table for your chosen niche. Spend no more than 48 hours on 
this.
Launch with the Winning Keyword. Your TikTok ad campaign 
should directly target the keyword from the table. The data shows 
this audience is already converting; your job is to place your 
validated offer in front of them.
Workflow

Pick the niche that overlaps BOTH the data and the audience you already 
own.
That’s “healthy skin”.
Why this one is the clear winner for your teen-girl skin-care account • 
Perfect audience fit – your existing content already attracts teen girls who 
want clear skin, so every ad, post and email sounds native and credible.



• Best unit-economics of all five keywords – CVR 5.82 % and CPA $0.82 
mean you can buy a buyer list for pocket change while still pricing the front-
end at $7.
• Digital-only solution is obvious – skin-care tracking, ingredient explainers, 
and routine planners are all pure PDF/Notion/Sheets assets (no regulated 
medical claims, no shipping, no payout delays).
Exact offer stack to launch

1. Keyword to target in TikTok Creative Center ads 
healthy skin

2. Front-end micro-product ($7) 
Name: “30-Day Skin-Reset Tracker” 
Format & contents (buildable in 24 h): 
• Google-Sheet & printable PDF habit tracker (AM/PM routine, water, 
pillow-wash, sugar intake). 
• One-page “Breakout Decoder” chart that maps common teen 
triggers (dairy, sweat, mascara) to breakout zones. 
• 5-minute Loom walkthrough on how to use the sheet and interpret 
patterns.

3. Premium upsell ($77) 
Name: “Glow-Up Masterclass (Teen Edition)” – live 90-minute Zoom 
workshop with a licensed aesthetician + Q&A + ingredient cheat-
sheet bundle. 
Deliver it one week after cart close so you have time to line up the 
expert or prep slides.

Funnel & cash-flow math on your $100 budget
TikTok CBO ad set $70
– assume $0.82 CPA → ±85 micro-product buyers
Gumroad fee (10 %) –$59 revenue net of fees
Instant payout via Stripe (same day) → ad spend refuels itself
Buyer list size 85
Upsell conversion goal 15 % (13 sales) × $77 = $1 001
Even if CPA drifts up to $1.50 you still net ~46 buyers; converting just 10 of 
them hits $770, and you can rerun the webinar the following week to close 
the gap.
Assets you need to create tonight (≈5 h)
1 h – design the tracker in Google Sheets, duplicate as PDF in Canva
1 h – draft the breakout-decoder chart (Canva)



0.5 h – record the Loom walkthrough
1 h – build Gumroad page (cover, bullets, checkout) & connect Stripe
1.5 h – shoot three 15-sec TikTok ads:
• Clip 1: “My forehead looked like THIS 30 days ago… here’s the tracker I 
used.”
• Clip 2: green-screen over sheet, circles filling in; headline “Why you 
randomly break out on test week”.
• Clip 3: fast montage of teens ticking boxes, before/after selfies (stock if 
needed).
Launch schedule
Day 0 upload product, shoot/launch ads ($20/day to start)
Day 3 pause any creative with CPP >$7, duplicate winners
Day 4 email buyers “What’s your #1 skin struggle?” (gathers copy)
Day 6 open cart for Glow-Up Masterclass, 3-email push
Day 10 close cart / host live session, collect testimonials
Day 11 duplicate funnel; scale daily ad budget with Stripe float
Why this avoids the credibility trap
You are not claiming to be a dermatologist; you’re providing a self-tracking 
tool + access to a qualified guest expert on the upsell. Your personal 
follower count is irrelevant—the proof is in the tracker demonstration and 
the guest’s credentials, not in your own skin-care “authority”.
Go build the tracker, hit “publish,” and turn the ads on.
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here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 



last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

promptadvance.club
8 Gemini Prompts for TikTok
Join 10,000+ ChatGPT experts and get our 5 min weekly newsletter on what matters in 
ChatGPT.
gemini.google
Gemini Deep Research — your personal research assistant
Save hours of work with Gemini Deep Research as your personal research assistant 
from Google.
reddit.com
r/oddlyterrifying on Reddit: The way Google Gemini answers honestly for a 
second before it's response changes.

https://promptadvance.club/gemini-prompts/social-media/tiktok
https://gemini.google/overview/deep-research/?hl=en
https://www.reddit.com/r/oddlyterrifying/comments/1dm1yaf/the_way_google_gemini_answers_honestly_for_a/
https://www.reddit.com/r/oddlyterrifying/comments/1dm1yaf/the_way_google_gemini_answers_honestly_for_a/


6.8K votes, 88 comments. Posting new video of the phenomenon because mods 
claimed original video was obviously fake. Recording of Gemini app running…
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great criticize your answer
Workflow

Core faults in the teen-skin-care plan:
• Payment friction Most U.S. teens lack debit or credit cards; checkout 
drop-off kills front-end self-liquidation.
• Regulatory risk Skin-care claims trigger FTC and platform “medical 
advice” policies; ad rejection or account strike stalls funnel.
• Liability exposure Bad breakouts → refund wave → chargebacks → 
Stripe hold; one angry parent wipes profit.
• Competitive saturation Drugstore routine PDFs flood TikTok Shop at $3-
$5; price moat gone, ad CPA rises above $4 threshold.



• Visual proof burden You still need compelling before/after dermatology 
shots; creating or licensing those images burns time and cash.
• Minor-targeting ad limits TikTok restricts detailed interest targeting for 
users <18; CPMs climb, click volume falls, SLO math fails.
• Upsell mismatch $67 live cohort demands parental consent; teens ghost 
when payment requires parent.
• Cash-flow timing Gumroad/Stripe payouts lag 7+ days; budget stalls mid-
cycle with no back-up capital.
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and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
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information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

quora.com
How to handle it when people criticize your answers when you are trying your 
best to be helpful - Quora
Answer (1 of 17): It depends. If you are talking about HERE on Quora; I don’t personally 
know anyone on here real time so to speak. I do not answer questions that I do not feel 
I have knowledge, experience, or have already done significant amounts of research 
on… according to my own interests.
vault.com
How to Answer the 'What Do You Like Least About Your Current Job?' Interview 
Question | Career Advice | Vault.com
And so, make it a rule never to include, as part of your answer to this question, 
something negative about a coworker, manager, client, company, or project. Of course, 
this is no easy task, because if you're interviewing for a new job, chances are there are 
things at your current job that aren't great, that might tick you off, that might even anger 
you. However, an interview is not the time and place to rant and criticize...
wikipedia.org
Criticism - Wikipedia
Criticism is the construction of a judgement about the negative or positive qualities of 
someone or something. Criticism can range from impromptu comments to a written 
detailed response. Criticism falls into several overlapping types including "theoretical, 
practical, impressionistic, affective, ...
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https://en.wikipedia.org/wiki/Criticism


ur
ce
s

W
ok so incorporating your own criticism, whats a better plan
Workflow

Better plan: monetize B2B, not teens. Sell an AI-powered “Gen-Z Skincare 
Clip Service” to indie skincare brands and estheticians.
Premise
• You already look authentic to teen skin-care fans. Brands crave that reach 
but hate editing.
• Clients are adults with cards—no under-18 payment, FTC, or TikTok ad-
targeting headaches.
• Service model = cash-in-advance, no Gumroad payout lag, no inventory, 
no ad spend risk.
Strict 30-day execution
Day 1 Tool up
 • OpusClip basic $19 → auto-cuts long videos into TikTok/Reel format.
 • CapCut free → polish, add subtitles.
 • Carrd one-page site $9 → portfolio + Stripe pay-link.
 Budget used: $28.
Day 2 Proof asset
 • Rip 3 public-domain skin routine YouTube vids.



 • Run through OpusClip, tighten hooks in CapCut, overlay your teen-voice 
captions.
 • Post best clip on your TikTok; pin it.
 • Upload all three clips to Carrd as “before / after” samples.
Day 3–4 Offer lock
 • Productize: “Five ready-to-post Gen-Z clips from your existing videos in 
48 h. $50 upfront. Optional monthly 20-clip plan $200.”
 • Stripe payment link → instant money.
Day 5–15 Daily client hunt (zero ad spend)
 • Scrape 30 indie skincare or esthetician accounts per day on Instagram/
TikTok (≤50 k followers, posting long demos but few shorts).
 • DM script:
  “Loved your [mask demo] reel. Took 15 min and made this teen-friendly 
cut—see attached. Want 5 more in 48 h? $50 link here.”
 • Goal: 2 paying clients every three days ⇒ 20 by Day 15.
Day 6–30 Fulfil + scale
 • Block 90 min mornings for editing batches; OpusClip handles 80 %.
 • Deliver in Google Drive folders; ask each client for one-line testimonial 
and referral.
 • Upsell email day 10 post-delivery: “Need 20 new clips monthly to stay on 
FYP? $200 subscription—reply YES.”
 • Close 25 % of one-off buyers into subscription. At 5 subs × $200 = $1 
000 cash, challenge met.
Numbers
• One-off phase: 20 clients × $50 = $1 000 revenue, tool costs $28 → $972 
margin.
• Even if you hit only 50 % of target, five $200 subs still cross the $1 000 
mark.
• Time: 3 h/day (outreach 1 h, editing 2 h), no burnout scale issues.
Risk controls
• If DM response <5 %, pivot to cold email using Hunter.io credits ($49 only 
from earned cash).
• If editing queue stacks, hire $5-per-clip Fiverr editor out of revenue; 
maintain delivery speed.
No minors. No ad budget. Instant Stripe cash. Scalable into agency.
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30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
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requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

productmarketingalliance.com
How to launch a product | Process, strategy, and challenges
This strategy can significantly accelerate adoption and drive success for your new 
product launch. ... What is a product roadmap template? A product roadmap template is 
a strategic planning tool that outlines the vision, direction, priorities, and progress of a 
product over time.
ac.uk
12 steps to launching a new product
Every brand should have a thorough plan for strategic branding, identity and brand 
experience before launching any product. This includes things such as evaluation of the 
marketplace/competition, SWOT, determining ROI, how to measure success and 
communications planning.
evolving-digital.com
How To Successfully Launch A New Product (10 Steps) - Evolving Digital
You spent a lot of time and resources on your product research and development, so 
don't blow it with a mediocre product launch. Follow these 10 steps to successfully 
launch your new product.
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reframe this without going too off target, we shoudl be tweaking 
the teen heakthy skin thing not totally abandoning a promising 

https://www.productmarketingalliance.com/a-visual-guide-to-product-launches/
https://www.arts.ac.uk/study-at-ual/short-courses/stories/12-steps-to-launching-a-new-product-lcf
https://evolving-digital.com/resources/how-to-launch-a-new-product/


idea--how do we keep the same basic concept but reduce any 
medical liability potential.  This is the main thing to avoid: Skin-
care claims trigger FTC and platform “medical advice” policies; ad 
rejection or account strike stalls funnel.

consider information that isnt medical advice, skin trackers like 
mentioned before, etc. try again
Workflow

 “Teen-Glow Tracker” funnel
Keep the healthy-skin theme, strip out all medical-treatment promises, and 
sell a productivity/organisation tool instead of “skincare advice.” Information 
and habit-tracking are not regulated as medical claims, so ad approval and 
FTC liability drop to near-zero.
────────────────────────────

1. What you’ll sell

$7 front-end
Teen-Glow Tracker Bundle
• Notion + printable PDF habit log (AM/PM routine, water intake, pillow-
case change, SPF use).
• “Patch-Test Timer” Google-Sheet that counts down 72 h before a new 
product is used on the whole face.
• 10 Canva story stickers teens can post as daily streak badges (“Day-5 
SPF”, “No-pick Streak”).
$57 upsell
30-Day Glow Challenge (parents can see value here)
• 4 live accountability sessions (Zoom room, Sundays) run by you; a 
licensed esthetician joins the last call for Q&A (pay her once, ~$50).



• Printable “Ingredient Decoder” wall chart – lists common actives and what 
they pair with / avoid (purely educational, cites Mayo-Clinic and AAD).
• Private Discord for daily streak check-ins and meme sharing.
No medical claims → everything positioned as “organisation, education, 
and accountability.”
────────────────────────────
2. Compliance & liability guard-rails
• Everywhere the product appears include:
“For informational & organisational use only. Not medical or treatment 
advice. See a dermatologist for any skin condition.”
• Ad copy examples (all brand-safe for minors):
BAD: “Clear your acne in a week.”
GOOD: “Log your routine and spot patterns that may trigger break-outs.”
• Content focus = routines, SPF, sleep, stress, not chemicals or 
prescriptions – keeps you outside the “drug claim” area the FTC and TikTok 
flag.
• Images: use royalty-free stock of diverse teens washing face / applying 
sunscreen. Never show dramatic before-after acne photos (algorithm often 
flags as ‘medical transformation’).
────────────────────────────
3. Payments & under-18 buyers
Problem: Many 13-17s have no card.
Solutions:
• Accept Apple Pay & Google Pay on Gumroad/Stripe – both allow debit-
card-linked wallets most teens have.
• “Gift the Tracker” button for parents; copy: “Perfect for your teen’s phone 
– printable version included.”
• Market ads to 18-24 so TikTok’s restricted-minor targeting rules don’t 
strangle reach; teens still see organically through shares.
────────────────────────────
4. 30-day execution calendar
Days 1-2 Build assets (Canva, Notion, Google Sheet).
Days 3-4 Gumroad listing, $7 price, instant Stripe payouts (solves cash-
flow lag).
Day 4 Draft 3 TikTok/Reel ads: 15-sec screen-record of the tracker + 
upbeat music + overlay “Keeping your glow-up on track ✨ ”.



Days 5-11 Run ads at $15/day CBO; target “Skincare routine”, “Clean Girl 
aesthetic”, 18-24 F, US/UK/CA. Pause any creative if Cost-Per-Purchase > 
$6 after $30 spend.
Day 8 If CPP ≤ $4, raise daily spend to $25.
Days 10-13 Start writing Challenge upsell assets; presell spots (“doors 
open in 10 days”).
Day 14 Email buyers: “Early-bird $47 until Sunday.”
Days 21-30 Deliver the Glow Challenge live; record sessions so they 
become evergreen upsell for next cohorts.
Funnel math on $100 ads
• Target CPP $4 → 25 tracker buyers → $175 gross – TikTok ad $100 = 
$75 positive float by Day 7.
• Convert 25 % (≈6) into $57 upsell = $342.
• Minus esthetician $50 and Gumroad fees ≈ $25 → net ~$267 profit on 
first cycle and an owned list of 25 paying teens/parents.
────────────────────────────
5. Why this fixes the earlier pitfalls
• No treatment or cure claims → negligible medical-liability and ad-rejection 
risk.
• File-based product ⇒ 95 % margin, instant delivery, zero safety returns.
• Credibility gap gone – you’re providing a planner, not pretending to be a 
dermatologist.
• Cash-flow solved with Stripe instant payouts.
• Minor-targeting rules sidestepped by aiming ads at 18-24 while organic 
reach still hits younger friends through shares.
Build once this weekend, launch ads Monday, and you’re selling a 
compliance-safe teen skin-routine tool that can still feed the proven $7 → 
$57 funnel.
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TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 
request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

the-reframe.com
The Reframe

https://www.the-reframe.com/the-reframe/


If you stay in their frame, you'll always be in their picture. On the fine art of not handing 
it to them.
longwood.edu
SAMPLE RESPONSE PAPERS
SAMPLE RESPONSE PAPERS · Below is a collection of strong (and exceptionally 
strong) response papers from students. All received high grades. They are good 
examples of insightful thinking and strong writing. I would especially encourage you to 
notice that most of them don’t have obvious ...
ed.gov
Ed
You are now being redirected to ERIC.ED.GOV
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good now criticize your answer.
Workflow

Key weaknesses in the “Teen-Glow Tracker” plan
1. Medical-adjacent claims can still trip policies

https://www.longwood.edu/staff/mcgeecw/sampleresponsepapers.htm
https://files.eric.ed.gov/fulltext/ED332166.pdf


• Even though you avoid words like “treat” or “cure,” TikTok’s bot often flags 
any skin-condition language (“break-outs,” “clear-skin”) as “medical 
transformation.” Ads can be throttled or rejected, stalling the funnel before it 
starts.
• Ingredient cheat-sheets and patch-test timers blur the line between 
“education” and “diagnosis.” One mis-phrased caption (“avoid purging”) 
may be enough for the FTC to classify it as advice.
2. Perceived value versus price
• A habit log and countdown sheet feel like free Pinterest printables. 
Convincing a price-sensitive teen—or a parent—to pay $7 could require 
heavier proof than you can show in a 15-second ad. If front-end conversion 
falls below 4-5 %, the self-liquidating loop breaks.
3. Minor-payment friction remains
• Apple/Google Pay solves part of the problem but not all: many U.S. teens 
have “Ask to Buy” enabled, which sends a permission request to the 
parent. Each extra tap kills impulse purchases.
• Gumroad’s 7-day payout means you still front all ad spend for a week; if 
CPMs rise you could exhaust the budget before seeing any money.
4. Ad-targeting handicaps
• TikTok’s policies forbid interest targeting to users under 18 for “health and 
personal care.” You’re forced to aim at 18-24 and rely on organic spill-over 
to reach actual teens—reducing audience precision and raising CPMs.
5. Competition and novelty plateau
• Routine trackers, streak stickers and Notion dashboards for skincare 
already exist and are often free. Without a unique twist (gamification, AI 
photo-log, dermatologist cameo) your offer risks being a me-too file.
6. Upsell conversion assumptions
• Expecting 25 % of $7 buyers to jump to a $57 live challenge is optimistic. 
Teens may love streak badges but shy away from scheduled Zoom calls, 
and parents may balk at paying for “accountability” without concrete 
outcomes.
7. Data-privacy optics
• Collecting daily skin photos or routine logs from minors can raise COPPA 
concerns. Even if you store nothing sensitive, a mistrustful parent could 
trigger refund waves or chargebacks.
8. Operational load



• Delivering four live Zoom sessions plus moderating a Discord in week 3-4 
is heavy for a one-person sprint. Burnout or schedule slips hurt credibility 
and kill word-of-mouth.
What these weaknesses mean
The concept removes the most obvious medical-liability landmines, but it 
still sits in a policy gray zone, suffers from payment drag, and counts on 
aggressive conversion rates to break even. One policy flag, low CTR, or 
payout delay is enough to sink the 30-day target.
If you keep the teen skincare angle, you’ll need either
(a) a non-regulated, higher-perceived-value hook (e.g., AI selfie analyzer 
scoring “consistency,” a gamified leaderboard, brand-coupon tie-ins) or
(b) a parent-oriented positioning (“organize your teen’s routine so YOU stop 
buying random products”) to justify price and sidestep minor-ad limits.
Without those upgrades, the current funnel is fragile for a first-time operator 
on a $100 budget.
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TXT
Document
here_is_a_thread_between_me_and_I_a.txt
here is a thread between me and several AIs. I prefer the 2nd to last option offered, 
which deals with tiktok ads and a 5-7 dollar offer to build a warm list and then upsell. the 
last proposal of AI-powered video clips from long form content seems like its more work 
and cannot scale because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me what you think, 
and whether my proposed business idea that I want to adopt is sound or what else you 
recommend Hello! I am a Multi-Role Analytical Prompt (MRAP) AI, designed to provide 
you with a comprehensive, rigorously analyzed, and well-structured response to your 
query. To ensure the highest quality answer, I will proceed through a distinct, multi-stage 
process: The Planner: First, I will act as the Planner to systematically analyze your 



request, make any necessary assumptions explicit, and develop a detailed, step-by-step 
initial answer or plan. The Critic: Next, in the role of the Critic, I will thoroughly scrutinize 
the Planner's work. I will challenge its assumptions, identify potential weaknesses, 
search for overlooked risks, and consider viable alternatives. The Mediator: Finally, as 
the Mediator, I will synthesize the insights from both the Planner and the Critic. I will 
weigh the arguments, make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale for any changes. 
This methodical approach ensures that the solution is not only well-reasoned but also 
robust, transparent, and reliable. To begin, please provide me with the foundational 
information for your request: What is the specific problem, question, or scenario you 
would like me to address? What are your primary goals or any constraints I should be 
aware of? Do you have any prior knowledge, data, or resources that are relevant to this 
topic? I am ready to begin once you provide the details. I am doing a 30 day AI money 
making challenge and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is 
the prompt and their responses. which one is likeliest to succedd? what are its flaws 
and advantages? do you have a better option than what they suggest? You are now my 
AI Business Strategist for a 30-day challenge where I must turn $100 into $1,000 using 
only your guidance. Here are the rules: - Starting capital: Exactly $100 USD - Timeline: 
30 days starting today - All strategies must be digital/online only - No employment or 
service gigs (Fiverr, Upwork, etc.) - All tools/domains/ads must come from the $100 
budget - Must be ethical and legal - No leveraging existing audiences Your task: Design 
the HIGHEST PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash flow? 2. What 
requires minimal startup costs but can scale quickly? 3. What leverages current market 
inefficiencies or ...
Web sources

quora.com
How to handle it when people criticize your answers when you are trying your 
best to be helpful - Quora
Answer (1 of 17): It depends. If you are talking about HERE on Quora; I don’t personally 
know anyone on here real time so to speak. I do not answer questions that I do not feel 
I have knowledge, experience, or have already done significant amounts of research 
on… according to my own interests.
quora.com
How to respond to criticism - Quora
Answer (1 of 615): I do not fear the words that others use to criticize me, I fear the day 
they have nothing left to criticize. I'm not perfect, neither are you, neither is anybody, 
and that is freaking awesome! A perfect person literally has nothing left to improve on in 
this world, and real...
thebalancemoney.com
Answer the Interview Question: "What Do People Criticize About You?"
This isn’t an easy question, so be careful how you answer it. You don't want to imply 
that you consistently receive criticism on the job, but neither do you want to imply that 
you're perfect. Just take a moment to realize that everyone is criticized now and then. 
The interviewer is asking this question to assess your ...

https://www.quora.com/How-do-you-handle-it-when-people-criticize-your-answers-when-you-are-trying-your-best-to-be-helpful
https://www.quora.com/How-do-you-handle-it-when-people-criticize-your-answers-when-you-are-trying-your-best-to-be-helpful
https://www.quora.com/How-do-you-respond-to-criticism
https://www.thebalancemoney.com/what-do-people-most-often-criticize-about-you-2061255
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ok, so take your criticsm and refine the teen healthy skin angle 
once more. also, consider surfacing things celebrities talk about 
or make videos about or sell--they get away with it and arent 
medical practitioners
Workflow

TEEN-GLOW v3
Positioning: “Plan like a celeb, track like a gamer.”
A habit-tracking & pop-culture skin-care planner that borrows routines, 
quotes and product lists already shared publicly by Rihanna, Scarlett 
Johansson and Ariana Grande—no advice, no ‘cure’ claims, just 
organisation and entertainment.
────────────────────────

1. What we’re selling 
──────────────────────── $7 front-end 



micro-offer 
“Celebrity Skin Schedule Board” (Notion + printable PDF) 
• 4 drag-and-drop routine blocks named after celeb lines: Fenty-AM, 
r.e.m-PM, The Outset-Sensitive, Keys-Soul Sunday. 
• Ingredient Bingo mini-game: users tick boxes when they spot 
niacinamide, peptides, etc. in their own products (purely identification
—no efficacy talk). 
• 30 feed-ready Canva story stickers: “Day-3 SPF Queen 👑 ”, 
“Stayed gentle like Scarlett”.

$57 upsell (optional for buyers only)
“Glow-Star Challenge” – a 21-day Discord + leaderboard experience.
• Daily prompt cards (“Post one thing you did like Rihanna—DRINK 
WATER 💧 ”).
• Weekly live AMA with a licensed esthetician → Q&A strictly about routine-
building, not diagnosis (pays $60/hour, one session recorded).
• Brand-coupon vault: negotiated 10-15 % affiliate codes from teen-friendly 
lines (e.g., e.l.f., CeraVe) to raise perceived value and subsidise challenge 
cost.
No transformation photos, no medical language. Purely habit, pop culture 
and gamification.
──────────────────────── 2. Why this skirts 
the policy landmines ──────────────────────── 
• FTC safe-harbour: citing publicly available celeb routines counts as 
“reporting” or “commentary,” not medical guidance.
• TikTok ads: creative focuses on planner visuals and celeb quotes 
(“Rihanna says: ‘SPF is my bestie’”)—no ‘before/after’, no “treat acne”.
• COPPA: ads target 18-24; younger teens find it organically via shares.
• Payment: Apple/Google Pay & “Gift to your teen” button solve card issue; 
primary buyer becomes the older sister/parent.
──────────────────────── 3. Differentiation vs 
free printables ──────────────────────── • 
Pop-culture angle—trackers themed around specific celebrity lines do not 
exist on Pinterest.
• Ingredient Bingo + stickers = built-in social flex (“posting streaks”) that 
free sheets lack.



• Discount vault + live AMA justify $57 upsell; parents see tangible perks 
(coupons).
──────────────────────── 4. 30-day execution 
calendar ──────────────────────── Day 1-2 
Draft Notion template, design bingo & stickers in Canva.
Day 3 Record 5-min Loom walkthrough (“tour the celebrity blocks”).
Day 3 Upload to Payhip (instant payouts) + Stripe → removes Gumroad 
lag.
Day 4 Cut three 12-sec TikTok ads: pastel screen-record of the board + 
voice-over “Steal Rihanna’s schedule—no dermatologist needed.”
Day 4-10 Run ads at $12/day; pause any with CPA > $5.
Day 7-11 Secure 2-3 brand coupon codes (DM brand IG pages; offer free 
promo inside challenge).
Day 11-14 Build Discord, schedule esthetician. Presell Glow-Star seats at 
$47 early-bird.
Day 15 Email buyers: “Leaderboard opens Sunday—founding price closes 
in 48 h.”
Day 18-21 Challenge live; record AMA for evergreen replay.
Day 22-30 Retarget buyers who skipped with FOMO email + fresh ad using 
AMA clip. Scale ads only if planner CPA ≤ $4 and challenge conversion ≥ 
25 %.
──────────────────────── 5. Funnel math on 
the same $100 ad kitty 
──────────────────────── • Target CPA $4 → 
25 planner buyers → $175 gross revenue.
• Payhip fees 5 % → $166 net; ads covered, $66 float.
• Convert 8 of 25 (32 %) into $57 challenge = $456.
• Pay esthetician $60, Discord Nitro $10. Profit ≈ $452 by Day 30 and a list 
of 25 paying customers + brand-affiliate upside.
──────────────────────── 6. Contingency 
levers ──────────────────────── If CPA drifts 
above $5
 • Bundle two extra celeb routine blocks (“SKKN-Night”, “JLo-Hydration”) to 
raise perceived value without new work.
 • Bump price to $9 and test again.
If upsell conversion <20 %
 • Offer a $29 “lite pass” (Discord + bingo leaderboard, no live AMA).
 • Let hesitant buyers self-select a cheaper tier.



──────────────────────── 7. Risk summary & 
mitigations ──────────────────────── Policy 
flag → Stick to “routine”, “schedule”, “habit” vocabulary.
Payment drag → Apple/Google Pay + family-gift copy.
Saturation → Celebrity tie-ins + gamified stickers stay novel.
Proof burden → Rely on celeb quotes + planner screenshots, not 
transformations.
A pop-culture planner, not a prescription—so TikTok’s ad bot, the FTC and 
parents all stay calm while teens still hit “buy.”

Gemini Pro 2.5 chat thread
You are “Niche-Sniper-30”, an AI whose only job is to surface a TikTok-
ready micro-niche that can turn $100 of ad spend into $1 000 of digital-
product sales in ≤ 29 days.

RULES

Speed first: you have 30 real-time minutes to run this research loop and 
deliver results.

All data must come from publicly available, free-to-access tools (no paid 
SaaS log-ins).

The output I want is a ranked short-list of ≤ 5 niches plus the exact $5-
$9 micro-product angle for each.

RESEARCH LOOP Step 1 – TikTok Signal Sweep

a. Open TikTok Creative Center → “Rising Keywords” → filter to United 
States, last 7 days.

b. Export or copy the top 50 keywords.

c. Keep only keywords that meet BOTH: (i) average CTR > 1 %, (ii) ad 
volume tag = “Low” or “Medium”.

d. From those survivors, pick the 10 that (at face value) can be solved 
with a digital file (templates, cheat-sheets, mini-courses, etc.).



Step 2 – Saturation Snap-Check

For each of the 10 keywords:

a. Search the exact phrase on Gumroad and Etsy.

b. Count how many results are under $20 and note the lowest price.

c. Tag as “Crowded” if results ≥ 6; “Open” if ≤ 5; “White-space” if 0.

d. Discard every keyword tagged “Crowded”.

Step 3 – Wallet-Size Confirmation

For the remaining keywords:

a. Paste each into Google Trends → set region “US” → set timeframe 
“Past 12 months”.

b. Keep only terms with a steady or rising trend line (no cliff drops).

c. In TikTok Creative Center, note the “Avg. CPA” if available; otherwise 
note “Related Videos” count. Lower numbers = cheaper testing.

Step 4 – Micro-Product Fit

For each still-viable keyword, draft one $5-$9 digital offer that:

• Can be produced in ≤ 48 hours.

• Feels like an impulse buy that fixes the keyword pain immediately.

Format options you are allowed to assign: Notion template, Google 
Sheet, PDF checklist, Canva kit, short video walkthrough.

DELIVERABLE FORMAT

Return a table with these columns, sorted by “Profit-Potential Score” 
(your own 1-10 rubric):



• Keyword (exact)

• TikTok CTR %

• Competition Tag (Open / White-space)

• 12-Month Trend Direction (Up / Flat)

• Proposed $5-$9 Product

• 1-Sentence Upsell Hook ($47-$97)

CONSTRAINTS ON YOUR ANSWER

• Max 5 rows.

• No long-tail, nine-word phrases—only 1- to 3-word keywords.

• No generic advice paragraphs; just the table plus one 3-bullet “what to 
do next” section.

BEGIN NOW.

ok take a look at these that i foudn on tiktok myself, i chose based on 
CTR. let me know which seems the most promising or whether I should 
get 50 more based on another column

RankKeywordPopularityPopularity 
changeCTRCVRCPACostImpressions6s View 
RateLikesSharesCommentsActions1magnesium 
glycinate2995.83%21.84%0.09%56.30 USD731 
USD146K16.76%434511Details

Related videos2pillowcases22109.09%13.34%0.94%14.80 USD168 
USD21K27.32%2765Details

Related videos3scooter92134.69%12.58%0.21%99.60 USD400 
USD32K25.94%176512Details



Related videos4learn how to178115.45%12.12%5.81%3.21 USD234K 
USD22M44.40%772K25K103KDetails

Related videos5live stream33230.77%11.66%4.51%4.03 USD24K 
USD2M6.37%3K2956Details

Related videos6limited quantities24100.00%11.57%4.39%4.09 
USD22K USD2M6.31%3K2651Details

Related videos7dronevideo79125.00%11.54%0.46%55.10 USD166 
USD12K19.14%3414Details

Related videos8perimenopause2178.57%11.53%1.24%72.80 USD427 
USD9K28.87%6632Details

Related videos9your business29871.25%11.36%4.92%4.59 USD256K 
USD23M40.21%749K24K103KDetails

Related videos10cremation3572.73%11.36%48.76%0.39 USD2K 
USD173K35.19%9232382Details

Related videos11join our live50102.50%10.91%4.44%4.16 USD23K 
USD2M6.49%4K3782Details

Related videos12men over 502860.00%10.88%5.06%81.90 USD734 
USD3K33.12%1520Details

Related videos13electricbike6385.45%10.60%0.82%47.40 USD381 
USD20K25.90%67511Details

Related videos14perfectgift25150.00%10.50%0.78%49.20 USD97 
USD5K19.19%1110Details

Related videos15pain relieving roller52600.00%10.29%1.50%90.60 
USD173 USD3K26.70%1720Details

Related videos16neuropathy48148.15%10.07%2.64%24.40 USD934 
USD32K25.29%149322Details



Related videos17summerperfume54134.38%9.96%0.49%23.10 USD4K 
USD822K6.04%11K1723Details

Related videos18sling bag33107.14%9.94%1.31%4.78 USD394 
USD142K23.54%3374929Details

Related videos19grow your34274.17%9.75%6.93%3.76 USD316K 
USD26M36.64%767K24K104KDetails

Related videos20for your business48102.56%9.70%21android 
tablet22100.00%9.39%2.14%16.90 USD98 USD6K22.13%1530Details

Related videos22seeds9276.74%9.31%0.40%16 USD100 
USD40K9.57%6463Details

Related videos23wigsale21122.22%9.08%5.83%8.21 USD244 
USD12K27.36%6304Details

Related videos24seed9677.89%9.05%0.51%15.20 USD129 
USD41K9.58%6963Details

Related videos25bike shorts25136.36%8.89%1.05%39.90 USD88 
USD5K26.18%1010Details

Related videos26perfumereview61109.52%8.87%2.48%22.40 USD734 
USD33K24.89%388414Details

Related videos27cable31108.00%8.83%0.45%65.50 USD136 
USD11K25.70%5501Details

Related videos28milkshaketoner21157.14%8.81%2.09%41.80 USD219 
USD6K29.72%3939Details

Related videos29click below to watch2882.61%8.65%32.69%0.73 
USD5K USD505K47.26%4K115Details

Related videos30waterlessdiffuser2275.00%8.61%8.63%8.14 USD96 
USD3K14.83%100Details



Related videos31resveratrol3179.41%8.47%2.75%17 USD99 
USD6K16.61%2631Details

Related videos32electric bicycles2285.71%8.46%11.82%3.81 USD224 
USD12K25.52%69410Details

Related videos33leggins2895.24%8.42%0.69%46.10 USD94 
USD7K24.61%3310Details

Related videos34human hair wigs20125.00%8.35%1.79%20 USD413 
USD31K20.89%9881Details

Related videos35hair wigs22133.33%8.34%1.79%20 USD413 
USD31K20.89%9881Details

Related videos36tabletop2472.22%8.32%2.70%15.60 USD111 
USD8K19.88%2722Details

Related videos37click to join2135.48%8.05%7.04%6.20 USD4K 
USD237K5.04%1K36Details

Related videos38hand sanitizer3390.91%7.95%1.94%31.90 USD404 
USD18K18.92%7710Details

Related videos39pineapple27154.55%7.95%4.12%18.90 USD140 
USD5K26.87%1302Details

Related videos40mattressvacuum2850.00%7.94%4.49%18.10 USD134 
USD4K17.99%400Details

Related videos41herbaltea77108.00%7.93%2.06%23.10 USD162 
USD9K20.71%2631Details

Related videos42perfumeoil6792.45%7.88%0.93%76.10 USD315 
USD12K23.91%8210Details

Related videos43cortisollevels28111.11%7.88%3.48%16 USD365 
USD18K33.75%17035Details



Related videos44scar61242.11%7.70%2.35%16.60 USD132 
USD10K16.85%2130Details

Related videos45bakeware3275.68%7.69%3.10%22.60 USD93 
USD4K20.84%1633Details

Related videos46cordless impact wrench25107.14%7.61%1.70%39.80 
USD350 USD16K32.60%4774Details

Related videos47code: sale20987.58%0.04%324 USD2K 
USD507K4.56%1K510Details

Related videos48come and buy it29157.14%7.57%2.63%24.30 USD2K 
USD70K23.82%18361Details

Related videos49come and buy29153.33%7.57%2.63%24.30 USD2K 
USD70K23.82%18361Details

Related videos50wrench7396.30%7.57%1.42%40.20 USD285 
USD15K19.85%3640Details

Related videos51mattressinabox28316.67%7.57%1.79%29.80 USD93 
USD5K18.05%1401Details

Related videos52tealover10189.13%7.56%2.58%23.90 USD239 
USD11K22.32%3450Details

Related videos53aircompressor14098.11%7.49%1.80%11.10 USD262 
USD39K19.67%7395Details

Related videos54moringabenefits77135.00%7.45%1.24%32.40 
USD166 USD12K25.95%4916Details

Related videos55lawncare6395.92%7.43%1.53%21.50 USD156 
USD14K21.64%1522Details

Related videos56gluelesswigs2895.00%7.40%0.69%111 USD451 
USD17K20.84%18937Details



Related videos57pain relief roller52131.25%7.39%3.88%32.40 USD2K 
USD56K22.37%249316Details

Related videos58vanitymakeup3594.12%7.39%1.50%23.40 USD363 
USD32K13.78%241140Details

Related videos59arthritisrelief90246.15%7.37%2.25%27.70 USD314 
USD15K20.89%4541Details

Related videos60fishoil3183.87%7.33%3.13%45.70 USD173 
USD4K20.99%2400Details

Related videos

ok i pasted your responses into 03 and I want you to review what it says 
and rethink the product offering again. i dont like that its kind of asking 
me to misrepresent or lie (i reverse engineered blah blah). so rethink 
this based on your own responses earlier, plus o3, plus the data i gave. 
and if you want more tiktok data sorted by CVR or CPA under $10 let 
me know and I can copy and paste

the lowest cpa on thsi list of 500 keywords is 90 USD--a lot of money. 
shoudl I filter by some of the following:

objective:

Traffic

App Installs

Conversions

Video Views

Reach

Lead Generation

Product sales



industry:

Home Improvement

Household Products

Life Services

News & Entertainment

Pets

Sports & Outdoor

Tech & Electronics

Travel

Vehicle & Transportation

selling points:

Selling points

Pain points

Products

Target audience

Call-To-Action

Other

or shoudl I just give you all those keywords even though the lowest cpa 
is 90 bucks?

 Here is all the data for CPA under $10 sorted by CVR and other 
columns as well so you might want to analyze and figure out the best 
combination thing.



RankKeywordPopularityPopularity 
changeCTRCVRCPACostImpressions6s View 
RateLikesSharesCommentsActions388perfect 
ring3486.11%1.09%100.00%0.35 USD18K USD2M7.61%3K613Details

Related videos3915 minutes42102.78%3.71%100.00%0.27 USD8K 
USD715K6.98%7481184Details

Related videos356hair loss109174.51%2.14%99.39%1.09 USD21K 
USD1M8.53%1K6376Details

Related videos389achieve rapid hair 
growth63151.61%6.20%82.78%0.29 USD2K 
USD170K31.64%2K4716Details

Related videos390grow super thick edges69151.52%5.99%74.59%0.29 
USD3K USD483K25.41%4K9453Details

Related videos346visible results25125.00%2.41%71.87%1.76 USD3K 
USD170K20.91%603657Details

Related videos369elevate your style2191.67%3.69%66.07%0.91 
USD319 USD30K8.92%7010Details

Related videos334top brands21183.33%0.65%62.10%5.39 USD226 
USD19K7.77%2342Details

Related videos358need credit fast21137.50%6.25%61.39%1.04 
USD245 USD11K18.92%5954Details

Related videos353see what you qualify for211.72%61.23%1.25 
USD374 USD54K4.12%3301Details

Related videos378healthy skin25136.36%5.82%58.62%0.82 USD4K 
USD324K12.77%5411730Details

Related videos344tired eyes2456.52%2.16%56.11%2.31 USD397 
USD29K6.86%3601Details



Related videos359get instant credit card 
approval37165.00%5.94%55.99%1.03 USD3K 
USD164K17.81%6445537Details

Related videos372falling asleep3588.89%1.93%54.16%0.90 USD8K 
USD2M12.49%14K157267Details

Related videos347diabetes42115.63%2.02%53.84%1.74 USD571 
USD57K14.90%133177Details

Related videos385build trust, feel closer2638.10%4.17%53.84%0.42 
USD93 USD17K27.79%27410Details

Related videos375need help falling 
asleep93103.08%1.82%53.82%0.86 USD6K 
USD2M10.88%12K100178Details

Related videos342healthy hair27141.67%0.97%52.61%2.53 USD2K 
USD330K9.30%2K1422Details

Related videos350built to last33126.09%1.10%50.03%1.59 USD4K 
USD1000K8.16%2K6339Details

Related videos383depression test2794.44%1.47%47.04%0.56 USD4K 
USD2M10.44%7K26567Details

Related videos376can you guess31200.00%2.16%46.39%0.84 USD1K 
USD277K17.55%693445Details

Related videos384real talk, real connection2542.86%5.26%45.43%0.54 
USD94 USD14K23.61%19040Details

Related videos363affordable dental 
implants5886.54%2.04%43.83%1.01 USD2K 
USD402K23.84%99912640Details

Related videos341no experience3080.00%1.95%42.30%2.68 USD2K 
USD164K17.00%974911Details



Related videos357mobile time tracking33250.00%1.43%41.58%1.08 
USD824 USD244K7.88%8171215Details

Related videos365how to earn money online71340.00%1.99%40.71%1 
USD7K USD2M23.19%7K51498Details

Related videos339perfect match125100.00%1.12%39.79%3.15 USD6K 
USD829K12.31%3K3966Details

Related videos364earn money online21110.00%2.03%39.68%1 USD7K 
USD2M23.93%6K44468Details

Related videos338made easy251133.78%1.07%39.58%3.81 USD42K 
USD6M12.18%11K291294Details

Related videos349wait how482000.00%1.22%39.24%1.62 USD393 
USD108K6.18%24000Details

Related videos373hemorrhoids25187.50%1.91%38.56%0.88 USD252 
USD91K9.59%9771Details

Related videos381back pain2981.48%1.41%38.32%0.63 USD1K 
USD707K25.58%2K12839Details

Related videos379mental health3068.57%1.36%37.95%0.82 USD5K 
USD3M4.82%12K2826Details

Related videos377make money31118.18%1.67%37.86%0.84 USD5K 
USD2M15.61%5K49213Details

Related videos345learn broadly about passive 
income39125.00%1.41%37.62%1.78 USD374 
USD76K9.95%266410Details

Related videos366effective migraine massage 
treatments2465.00%2.29%37.42%0.97 USD94 
USD23K19.64%5104Details

Related videos337hard work25107.14%1.08%36.35%3.97 USD246 
USD33K5.25%3713Details



Related videos368are you ready28105.56%7.46%33.96%0.93 USD7K 
USD630K40.29%4K820Details

Related videos382what happened26145.45%7.49%33.89%0.58 
USD5K USD721K48.66%6K214Details

Related videos329trade smarter2147.83%3.05%32.81%8.35 USD3K 
USD73K18.96%44712Details

Related videos360coolest game27200.00%1.35%32.74%1.02 USD585 
USD248K12.22%585257Details

Related videos374home surveillance 
system2789.47%2.97%32.15%0.88 USD129 
USD35K41.05%17861Details

Related videos380make passive money from 
videos30266.67%2.59%31.84%0.81 USD1K 
USD386K20.03%10K1749Details

Related videos354coolest game ever39184.21%1.08%30.26%1.13 
USD306 USD164K10.06%319127Details

Related videos355probably the coolest game 
ever39184.21%1.08%30.26%1.13 USD306 
USD164K10.06%319127Details

Related videos361fat removal46229.41%2.17%30.08%1.02 USD3K 
USD847K29.05%4K265187Details

Related videos352pigmentation2890.91%2.78%28.51%1.34 USD117 
USD24K22.50%10401Details

Related videos362belly fat removal30300.00%0.99%28.48%1.01 
USD513 USD354K27.98%2K7097Details

Related videos370best game ever24100.00%1.29%28.36%0.90 
USD93 USD60K14.41%13912Details



Related videos387top deals for top games3468.89%2.39%28.16%0.38 
USD354 USD246K21.16%1K462Details

Related videos351hair transplant41189.47%0.88%26.31%1.57 USD88 
USD48K18.50%133172Details

Related videos386best game30108.70%1.13%26.24%0.41 USD574 
USD893K13.13%3K1518Details

Related videos333full coverage32103.70%2.04%25.96%5.52 USD2K 
USD142K20.60%3917542Details

Related videos367best simulation game67168.97%1.27%23.07%0.96 
USD1K USD843K15.66%3K18187Details

Related videos371amazing game16387.59%0.71%21.56%0.90 
USD570 USD954K9.14%1K1413Details

Related videos332healthier hair24175.00%2.12%20.84%6.20 USD3K 
USD221K8.72%3421622Details

Related videos340viral dress98179.55%1.97%19.68%3.03 USD3K 
USD561K9.59%4K5926Details

Related videos343knee pain98165.96%1.58%19.57%2.37 USD916 
USD272K16.61%7011993Details

Related videos348say goodbye to knee 
pain31144.44%1.19%18.44%1.70 USD380 
USD208K15.47%4761101Details

Related videos336edit photos27100.00%1.81%17.88%4 USD3K 
USD446K11.98%84439Details

Related videos331luxury fragrances166100.00%1.98%14.09%6.48 
USD7K USD897K6.11%4K82267Details

Related videos328protect your eyes2492.86%3.67%13.81%8.62 
USD877 USD42K25.03%269347Details



Related videos327next level14097.20%0.98%13.76%9.24 USD8K 
USD1M11.02%6K87142Details

Related videos330i’m obsessed3193.10%1.96%13.66%7.70 USD4K 
USD416K7.98%5K7631Details

Related videos335grow your16854.81%14.89%5.03%4.03 USD243K 
USD17M53.17%750K24K103KDetails

Related videos392queen of music28105.56%0.44%108 
USD12K12.39%3310Details

Related videos393clean up2794.44%1.28%166 
USD8K2.57%1010Details

Related videos394quit v@ping4185.71%1.83%125 
USD16K10.54%1702Details

Related videos395ai assistant2895.00%1.05%166 
USD9K2.41%1210Details

Related videos396for instant relief28350.00%4.77%90 
USD2K23.20%311Details

Related videos397re-release81114.29%1.39%93 
USD13K6.15%5610Details

Related videos398meet someone special2045.45%0.94%156 
USD8K7.97%1902Details

Related videos399recommended by pros27121.43%4.11%125 
USD3K21.47%1310Details

Related videos400stimulates growth27121.43%4.11%125 
USD3K21.47%1310Details

Related videosanswer a few questions2770.83%0.67%90 
USD9K7.48%510Details



Related videos402create mashups2450.00%2.96%132 
USD13K14.66%4002Details

Related videos403perfect summer dress2090.91%1.61%142 
USD7K6.10%1210Details

Related videos404premium wigs29143.75%1.16%193 
USD11K9.45%2302Details

Related videos405video chat anytime, anywhere48153.85%4.31%208 
USD19K9.27%17213Details

Related videos

okay, here is further convo with o3. we are getting close, but i want to 
make sure we are avoiding potential legal issues (medical advice, 
misuse of celeb likeness without permission (quotes ar eokay I believe). 
review this convo and refine the last plan. i believe sticking to the $7 
intro and a premium ofering delivered either ONCE via a webinar, or 
some kind of mega digital offering or app that could be vibe coded--or a 
year subscription for that price or whatever. we are getting close but 
need to keep working.

Pick the niche that overlaps BOTH the data and the audience you 
already own.

That’s “healthy skin”.

Why this one is the clear winner for your teen-girl skin-care account • 
Perfect audience fit – your existing content already attracts teen girls 
who want clear skin, so every ad, post and email sounds native and 
credible.

• Best unit-economics of all five keywords – CVR 5.82 % and CPA $0.82 
mean you can buy a buyer list for pocket change while still pricing the 
front-end at $7.

• Digital-only solution is obvious – skin-care tracking, ingredient 
explainers, and routine planners are all pure PDF/Notion/Sheets assets 
(no regulated medical claims, no shipping, no payout delays).



Exact offer stack to launch

Keyword to target in TikTok Creative Center ads

healthy skin

Front-end micro-product ($7)

Name: “30-Day Skin-Reset Tracker”

Format & contents (buildable in 24 h):

• Google-Sheet & printable PDF habit tracker (AM/PM routine, water, 
pillow-wash, sugar intake).

• One-page “Breakout Decoder” chart that maps common teen triggers 
(dairy, sweat, mascara) to breakout zones.

• 5-minute Loom walkthrough on how to use the sheet and interpret 
patterns.

Premium upsell ($77)

Name: “Glow-Up Masterclass (Teen Edition)” – live 90-minute Zoom 
workshop with a licensed aesthetician + Q&A + ingredient cheat-sheet 
bundle.

Deliver it one week after cart close so you have time to line up the 
expert or prep slides.

Funnel & cash-flow math on your $100 budget

TikTok CBO ad set $70

– assume $0.82 CPA → ±85 micro-product buyers

Gumroad fee (10 %) –$59 revenue net of fees

Instant payout via Stripe (same day) → ad spend refuels itself



Buyer list size 85

Upsell conversion goal 15 % (13 sales) × $77 = $1 001

Even if CPA drifts up to $1.50 you still net ~46 buyers; converting just 
10 of them hits $770, and you can rerun the webinar the following week 
to close the gap.

Assets you need to create tonight (≈5 h)

1 h – design the tracker in Google Sheets, duplicate as PDF in Canva

1 h – draft the breakout-decoder chart (Canva)

0.5 h – record the Loom walkthrough

1 h – build Gumroad page (cover, bullets, checkout) & connect Stripe

1.5 h – shoot three 15-sec TikTok ads:

• Clip 1: “My forehead looked like THIS 30 days ago… here’s the tracker 
I used.”

• Clip 2: green-screen over sheet, circles filling in; headline “Why you 
randomly break out on test week”.

• Clip 3: fast montage of teens ticking boxes, before/after selfies (stock 
if needed).

Launch schedule

Day 0 upload product, shoot/launch ads ($20/day to start)

Day 3 pause any creative with CPP >$7, duplicate winners

Day 4 email buyers “What’s your #1 skin struggle?” (gathers copy)

Day 6 open cart for Glow-Up Masterclass, 3-email push

Day 10 close cart / host live session, collect testimonials



Day 11 duplicate funnel; scale daily ad budget with Stripe float

Why this avoids the credibility trap

You are not claiming to be a dermatologist; you’re providing a self-
tracking tool + access to a qualified guest expert on the upsell. Your 
personal follower count is irrelevant—the proof is in the tracker 
demonstration and the guest’s credentials, not in your own skin-care 
“authority”.

Go build the tracker, hit “publish,” and turn the ads on.
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here is a thread between me and several AIs. I prefer the 2nd to last 
option offered, which deals with tiktok ads and a 5-7 dollar offer to build 
a warm list and then upsell. the last proposal of AI-powered video clips 
from long form content seems like its more work and cannot scale 
because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me 
what you think, and whether my proposed business idea that I want to 
adopt is sound or what else you recommend Hello! I am a Multi-Role 
Analytical Prompt (MRAP) AI, designed to provide you with a 
comprehensive, rigorously analyzed, and well-structured response to 
your query. To ensure the highest quality answer, I will proceed through 
a distinct, multi-stage process: The Planner: First, I will act as the 
Planner to systematically analyze your request, make any necessary 
assumptions explicit, and develop a detailed, step-by-step initial answer 
or plan. The Critic: Next, in the role of the Critic, I will thoroughly 
scrutinize the Planner's work. I will challenge its assumptions, identify 



potential weaknesses, search for overlooked risks, and consider viable 
alternatives. The Mediator: Finally, as the Mediator, I will synthesize the 
insights from both the Planner and the Critic. I will weigh the arguments, 
make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale 
for any changes. This methodical approach ensures that the solution is 
not only well-reasoned but also robust, transparent, and reliable. To 
begin, please provide me with the foundational information for your 
request: What is the specific problem, question, or scenario you would 
like me to address? What are your primary goals or any constraints I 
should be aware of? Do you have any prior knowledge, data, or 
resources that are relevant to this topic? I am ready to begin once you 
provide the details. I am doing a 30 day AI money making challenge 
and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is the 
prompt and their responses. which one is likeliest to succedd? what are 
its flaws and advantages? do you have a better option than what they 
suggest? You are now my AI Business Strategist for a 30-day challenge 
where I must turn $100 into $1,000 using only your guidance. Here are 
the rules: - Starting capital: Exactly $100 USD - Timeline: 30 days 
starting today - All strategies must be digital/online only - No 
employment or service gigs (Fiverr, Upwork, etc.) - All tools/domains/
ads must come from the $100 budget - Must be ethical and legal - No 
leveraging existing audiences Your task: Design the HIGHEST 
PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash 
flow? 2. What requires minimal startup costs but can scale quickly? 3. 
What leverages current market inefficiencies or ...

Web sources

promptadvance.club

8 Gemini Prompts for TikTok

Join 10,000+ ChatGPT experts and get our 5 min weekly newsletter on 
what matters in ChatGPT.

gemini.google

Gemini Deep Research — your personal research assistant



Save hours of work with Gemini Deep Research as your personal 
research assistant from Google.

reddit.com

r/oddlyterrifying on Reddit: The way Google Gemini answers honestly 
for a second before it's response changes.

6.8K votes, 88 comments. Posting new video of the phenomenon 
because mods claimed original video was obviously fake. Recording of 
Gemini app running…

View all 11 sources

W

great criticize your answer

Workflow

Core faults in the teen-skin-care plan:

• Payment friction Most U.S. teens lack debit or credit cards; checkout 
drop-off kills front-end self-liquidation.

• Regulatory risk Skin-care claims trigger FTC and platform “medical 
advice” policies; ad rejection or account strike stalls funnel.

• Liability exposure Bad breakouts → refund wave → chargebacks → 
Stripe hold; one angry parent wipes profit.

• Competitive saturation Drugstore routine PDFs flood TikTok Shop at 
$3-$5; price moat gone, ad CPA rises above $4 threshold.

• Visual proof burden You still need compelling before/after 
dermatology shots; creating or licensing those images burns time and 
cash.

• Minor-targeting ad limits TikTok restricts detailed interest targeting for 
users <18; CPMs climb, click volume falls, SLO math fails.



• Upsell mismatch $67 live cohort demands parental consent; teens 
ghost when payment requires parent.

• Cash-flow timing Gumroad/Stripe payouts lag 7+ days; budget stalls 
mid-cycle with no back-up capital.
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Document

here_is_a_thread_between_me_and_I_a.txt

here is a thread between me and several AIs. I prefer the 2nd to last 
option offered, which deals with tiktok ads and a 5-7 dollar offer to build 
a warm list and then upsell. the last proposal of AI-powered video clips 
from long form content seems like its more work and cannot scale 
because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me 
what you think, and whether my proposed business idea that I want to 
adopt is sound or what else you recommend Hello! I am a Multi-Role 
Analytical Prompt (MRAP) AI, designed to provide you with a 
comprehensive, rigorously analyzed, and well-structured response to 
your query. To ensure the highest quality answer, I will proceed through 
a distinct, multi-stage process: The Planner: First, I will act as the 
Planner to systematically analyze your request, make any necessary 
assumptions explicit, and develop a detailed, step-by-step initial answer 
or plan. The Critic: Next, in the role of the Critic, I will thoroughly 
scrutinize the Planner's work. I will challenge its assumptions, identify 
potential weaknesses, search for overlooked risks, and consider viable 
alternatives. The Mediator: Finally, as the Mediator, I will synthesize the 
insights from both the Planner and the Critic. I will weigh the arguments, 
make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale 
for any changes. This methodical approach ensures that the solution is 



not only well-reasoned but also robust, transparent, and reliable. To 
begin, please provide me with the foundational information for your 
request: What is the specific problem, question, or scenario you would 
like me to address? What are your primary goals or any constraints I 
should be aware of? Do you have any prior knowledge, data, or 
resources that are relevant to this topic? I am ready to begin once you 
provide the details. I am doing a 30 day AI money making challenge 
and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is the 
prompt and their responses. which one is likeliest to succedd? what are 
its flaws and advantages? do you have a better option than what they 
suggest? You are now my AI Business Strategist for a 30-day challenge 
where I must turn $100 into $1,000 using only your guidance. Here are 
the rules: - Starting capital: Exactly $100 USD - Timeline: 30 days 
starting today - All strategies must be digital/online only - No 
employment or service gigs (Fiverr, Upwork, etc.) - All tools/domains/
ads must come from the $100 budget - Must be ethical and legal - No 
leveraging existing audiences Your task: Design the HIGHEST 
PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash 
flow? 2. What requires minimal startup costs but can scale quickly? 3. 
What leverages current market inefficiencies or ...

Web sources

quora.com

How to handle it when people criticize your answers when you are 
trying your best to be helpful - Quora

Answer (1 of 17): It depends. If you are talking about HERE on Quora; I 
don’t personally know anyone on here real time so to speak. I do not 
answer questions that I do not feel I have knowledge, experience, or 
have already done significant amounts of research on… according to 
my own interests.

vault.com

How to Answer the 'What Do You Like Least About Your Current Job?' 
Interview Question | Career Advice | Vault.com



And so, make it a rule never to include, as part of your answer to this 
question, something negative about a coworker, manager, client, 
company, or project. Of course, this is no easy task, because if you're 
interviewing for a new job, chances are there are things at your current 
job that aren't great, that might tick you off, that might even anger you. 
However, an interview is not the time and place to rant and criticize...

wikipedia.org

Criticism - Wikipedia

Criticism is the construction of a judgement about the negative or 
positive qualities of someone or something. Criticism can range from 
impromptu comments to a written detailed response. Criticism falls into 
several overlapping types including "theoretical, practical, 
impressionistic, affective, ...

View all 11 sources
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ok so incorporating your own criticism, whats a better plan

Workflow

Better plan: monetize B2B, not teens. Sell an AI-powered “Gen-Z 
Skincare Clip Service” to indie skincare brands and estheticians.

Premise

• You already look authentic to teen skin-care fans. Brands crave that 
reach but hate editing.

• Clients are adults with cards—no under-18 payment, FTC, or TikTok 
ad-targeting headaches.

• Service model = cash-in-advance, no Gumroad payout lag, no 
inventory, no ad spend risk.

Strict 30-day execution



Day 1 Tool up

 • OpusClip basic $19 → auto-cuts long videos into TikTok/Reel 
format.

 • CapCut free → polish, add subtitles.

 • Carrd one-page site $9 → portfolio + Stripe pay-link.

 Budget used: $28.

Day 2 Proof asset

 • Rip 3 public-domain skin routine YouTube vids.

 • Run through OpusClip, tighten hooks in CapCut, overlay your teen-
voice captions.

 • Post best clip on your TikTok; pin it.

 • Upload all three clips to Carrd as “before / after” samples.

Day 3–4 Offer lock

 • Productize: “Five ready-to-post Gen-Z clips from your existing 
videos in 48 h. $50 upfront. Optional monthly 20-clip plan $200.”

 • Stripe payment link → instant money.

Day 5–15 Daily client hunt (zero ad spend)

 • Scrape 30 indie skincare or esthetician accounts per day on 
Instagram/TikTok (≤50 k followers, posting long demos but few shorts).

 • DM script:

  “Loved your [mask demo] reel. Took 15 min and made this teen-
friendly cut—see attached. Want 5 more in 48 h? $50 link here.”

 • Goal: 2 paying clients every three days ⇒ 20 by Day 15.



Day 6–30 Fulfil + scale

 • Block 90 min mornings for editing batches; OpusClip handles 80 %.

 • Deliver in Google Drive folders; ask each client for one-line 
testimonial and referral.

 • Upsell email day 10 post-delivery: “Need 20 new clips monthly to 
stay on FYP? $200 subscription—reply YES.”

 • Close 25 % of one-off buyers into subscription. At 5 subs × $200 = 
$1 000 cash, challenge met.

Numbers

• One-off phase: 20 clients × $50 = $1 000 revenue, tool costs $28 → 
$972 margin.

• Even if you hit only 50 % of target, five $200 subs still cross the $1 
000 mark.

• Time: 3 h/day (outreach 1 h, editing 2 h), no burnout scale issues.

Risk controls

• If DM response <5 %, pivot to cold email using Hunter.io credits ($49 
only from earned cash).

• If editing queue stacks, hire $5-per-clip Fiverr editor out of revenue; 
maintain delivery speed.

No minors. No ad budget. Instant Stripe cash. Scalable into agency.
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Planner to systematically analyze your request, make any necessary 
assumptions explicit, and develop a detailed, step-by-step initial answer 
or plan. The Critic: Next, in the role of the Critic, I will thoroughly 
scrutinize the Planner's work. I will challenge its assumptions, identify 
potential weaknesses, search for overlooked risks, and consider viable 
alternatives. The Mediator: Finally, as the Mediator, I will synthesize the 
insights from both the Planner and the Critic. I will weigh the arguments, 
make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale 
for any changes. This methodical approach ensures that the solution is 
not only well-reasoned but also robust, transparent, and reliable. To 
begin, please provide me with the foundational information for your 
request: What is the specific problem, question, or scenario you would 
like me to address? What are your primary goals or any constraints I 
should be aware of? Do you have any prior knowledge, data, or 
resources that are relevant to this topic? I am ready to begin once you 
provide the details. I am doing a 30 day AI money making challenge 
and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is the 
prompt and their responses. which one is likeliest to succedd? what are 
its flaws and advantages? do you have a better option than what they 
suggest? You are now my AI Business Strategist for a 30-day challenge 
where I must turn $100 into $1,000 using only your guidance. Here are 
the rules: - Starting capital: Exactly $100 USD - Timeline: 30 days 
starting today - All strategies must be digital/online only - No 



employment or service gigs (Fiverr, Upwork, etc.) - All tools/domains/
ads must come from the $100 budget - Must be ethical and legal - No 
leveraging existing audiences Your task: Design the HIGHEST 
PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash 
flow? 2. What requires minimal startup costs but can scale quickly? 3. 
What leverages current market inefficiencies or ...

Web sources

productmarketingalliance.com

How to launch a product | Process, strategy, and challenges

This strategy can significantly accelerate adoption and drive success for 
your new product launch. ... What is a product roadmap template? A 
product roadmap template is a strategic planning tool that outlines the 
vision, direction, priorities, and progress of a product over time.

ac.uk

12 steps to launching a new product

Every brand should have a thorough plan for strategic branding, identity 
and brand experience before launching any product. This includes 
things such as evaluation of the marketplace/competition, SWOT, 
determining ROI, how to measure success and communications 
planning.

evolving-digital.com

How To Successfully Launch A New Product (10 Steps) - Evolving 
Digital

You spent a lot of time and resources on your product research and 
development, so don't blow it with a mediocre product launch. Follow 
these 10 steps to successfully launch your new product.

View all 11 sources
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reframe this without going too off target, we shoudl be tweaking the teen 
heakthy skin thing not totally abandoning a promising idea--how do we 
keep the same basic concept but reduce any medical liability potential. 
This is the main thing to avoid: Skin-care claims trigger FTC and 
platform “medical advice” policies; ad rejection or account strike stalls 
funnel.

consider information that isnt medical advice, skin trackers like 
mentioned before, etc. try again

Workflow

 “Teen-Glow Tracker” funnel

Keep the healthy-skin theme, strip out all medical-treatment promises, 
and sell a productivity/organisation tool instead of “skincare advice.” 
Information and habit-tracking are not regulated as medical claims, so 
ad approval and FTC liability drop to near-zero.

────────────────────────────

What you’ll sell

$7 front-end

Teen-Glow Tracker Bundle

• Notion + printable PDF habit log (AM/PM routine, water intake, pillow-
case change, SPF use).

• “Patch-Test Timer” Google-Sheet that counts down 72 h before a new 
product is used on the whole face.

• 10 Canva story stickers teens can post as daily streak badges (“Day-5 
SPF”, “No-pick Streak”).

$57 upsell



30-Day Glow Challenge (parents can see value here)

• 4 live accountability sessions (Zoom room, Sundays) run by you; a 
licensed esthetician joins the last call for Q&A (pay her once, ~$50).

• Printable “Ingredient Decoder” wall chart – lists common actives and 
what they pair with / avoid (purely educational, cites Mayo-Clinic and 
AAD).

• Private Discord for daily streak check-ins and meme sharing.

No medical claims → everything positioned as “organisation, education, 
and accountability.”

────────────────────────────

2. Compliance & liability guard-rails

• Everywhere the product appears include:

“For informational & organisational use only. Not medical or treatment 
advice. See a dermatologist for any skin condition.”

• Ad copy examples (all brand-safe for minors):

BAD: “Clear your acne in a week.”

GOOD: “Log your routine and spot patterns that may trigger break-
outs.”

• Content focus = routines, SPF, sleep, stress, not chemicals or 
prescriptions – keeps you outside the “drug claim” area the FTC and 
TikTok flag.

• Images: use royalty-free stock of diverse teens washing face / 
applying sunscreen. Never show dramatic before-after acne photos 
(algorithm often flags as ‘medical transformation’).

────────────────────────────



3. Payments & under-18 buyers

Problem: Many 13-17s have no card.

Solutions:

• Accept Apple Pay & Google Pay on Gumroad/Stripe – both allow 
debit-card-linked wallets most teens have.

• “Gift the Tracker” button for parents; copy: “Perfect for your teen’s 
phone – printable version included.”

• Market ads to 18-24 so TikTok’s restricted-minor targeting rules don’t 
strangle reach; teens still see organically through shares.

────────────────────────────

4. 30-day execution calendar

Days 1-2 Build assets (Canva, Notion, Google Sheet).

Days 3-4 Gumroad listing, $7 price, instant Stripe payouts (solves cash-
flow lag).

Day 4 Draft 3 TikTok/Reel ads: 15-sec screen-record of the tracker + 
upbeat music + overlay “Keeping your glow-up on track ✨ ”.

Days 5-11 Run ads at $15/day CBO; target “Skincare routine”, “Clean 
Girl aesthetic”, 18-24 F, US/UK/CA. Pause any creative if Cost-Per-
Purchase > $6 after $30 spend.

Day 8 If CPP ≤ $4, raise daily spend to $25.

Days 10-13 Start writing Challenge upsell assets; presell spots (“doors 
open in 10 days”).

Day 14 Email buyers: “Early-bird $47 until Sunday.”

Days 21-30 Deliver the Glow Challenge live; record sessions so they 
become evergreen upsell for next cohorts.



Funnel math on $100 ads

• Target CPP $4 → 25 tracker buyers → $175 gross – TikTok ad $100 = 
$75 positive float by Day 7.

• Convert 25 % (≈6) into $57 upsell = $342.

• Minus esthetician $50 and Gumroad fees ≈ $25 → net ~$267 profit on 
first cycle and an owned list of 25 paying teens/parents.

────────────────────────────

5. Why this fixes the earlier pitfalls

• No treatment or cure claims → negligible medical-liability and ad-
rejection risk.

• File-based product ⇒ 95 % margin, instant delivery, zero safety 
returns.

• Credibility gap gone – you’re providing a planner, not pretending to be 
a dermatologist.

• Cash-flow solved with Stripe instant payouts.

• Minor-targeting rules sidestepped by aiming ads at 18-24 while 
organic reach still hits younger friends through shares.

Build once this weekend, launch ads Monday, and you’re selling a 
compliance-safe teen skin-routine tool that can still feed the proven $7 
→ $57 funnel.

o3
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Document

here_is_a_thread_between_me_and_I_a.txt

here is a thread between me and several AIs. I prefer the 2nd to last 
option offered, which deals with tiktok ads and a 5-7 dollar offer to build 
a warm list and then upsell. the last proposal of AI-powered video clips 
from long form content seems like its more work and cannot scale 
because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me 
what you think, and whether my proposed business idea that I want to 
adopt is sound or what else you recommend Hello! I am a Multi-Role 
Analytical Prompt (MRAP) AI, designed to provide you with a 
comprehensive, rigorously analyzed, and well-structured response to 
your query. To ensure the highest quality answer, I will proceed through 
a distinct, multi-stage process: The Planner: First, I will act as the 
Planner to systematically analyze your request, make any necessary 
assumptions explicit, and develop a detailed, step-by-step initial answer 
or plan. The Critic: Next, in the role of the Critic, I will thoroughly 
scrutinize the Planner's work. I will challenge its assumptions, identify 
potential weaknesses, search for overlooked risks, and consider viable 
alternatives. The Mediator: Finally, as the Mediator, I will synthesize the 
insights from both the Planner and the Critic. I will weigh the arguments, 
make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale 
for any changes. This methodical approach ensures that the solution is 
not only well-reasoned but also robust, transparent, and reliable. To 
begin, please provide me with the foundational information for your 
request: What is the specific problem, question, or scenario you would 
like me to address? What are your primary goals or any constraints I 
should be aware of? Do you have any prior knowledge, data, or 
resources that are relevant to this topic? I am ready to begin once you 
provide the details. I am doing a 30 day AI money making challenge 
and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is the 
prompt and their responses. which one is likeliest to succedd? what are 
its flaws and advantages? do you have a better option than what they 
suggest? You are now my AI Business Strategist for a 30-day challenge 
where I must turn $100 into $1,000 using only your guidance. Here are 
the rules: - Starting capital: Exactly $100 USD - Timeline: 30 days 
starting today - All strategies must be digital/online only - No 



employment or service gigs (Fiverr, Upwork, etc.) - All tools/domains/
ads must come from the $100 budget - Must be ethical and legal - No 
leveraging existing audiences Your task: Design the HIGHEST 
PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash 
flow? 2. What requires minimal startup costs but can scale quickly? 3. 
What leverages current market inefficiencies or ...

Web sources

the-reframe.com

The Reframe

If you stay in their frame, you'll always be in their picture. On the fine art 
of not handing it to them.

longwood.edu

SAMPLE RESPONSE PAPERS

SAMPLE RESPONSE PAPERS · Below is a collection of strong (and 
exceptionally strong) response papers from students. All received high 
grades. They are good examples of insightful thinking and strong 
writing. I would especially encourage you to notice that most of them 
don’t have obvious ...

ed.gov

Ed

You are now being redirected to ERIC.ED.GOV

View all 11 sources
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good now criticize your answer.

Workflow



Key weaknesses in the “Teen-Glow Tracker” plan

1. Medical-adjacent claims can still trip policies

• Even though you avoid words like “treat” or “cure,” TikTok’s bot often 
flags any skin-condition language (“break-outs,” “clear-skin”) as 
“medical transformation.” Ads can be throttled or rejected, stalling the 
funnel before it starts.

• Ingredient cheat-sheets and patch-test timers blur the line between 
“education” and “diagnosis.” One mis-phrased caption (“avoid purging”) 
may be enough for the FTC to classify it as advice.

2. Perceived value versus price

• A habit log and countdown sheet feel like free Pinterest printables. 
Convincing a price-sensitive teen—or a parent—to pay $7 could require 
heavier proof than you can show in a 15-second ad. If front-end 
conversion falls below 4-5 %, the self-liquidating loop breaks.

3. Minor-payment friction remains

• Apple/Google Pay solves part of the problem but not all: many U.S. 
teens have “Ask to Buy” enabled, which sends a permission request to 
the parent. Each extra tap kills impulse purchases.

• Gumroad’s 7-day payout means you still front all ad spend for a week; 
if CPMs rise you could exhaust the budget before seeing any money.

4. Ad-targeting handicaps

• TikTok’s policies forbid interest targeting to users under 18 for “health 
and personal care.” You’re forced to aim at 18-24 and rely on organic 
spill-over to reach actual teens—reducing audience precision and 
raising CPMs.

5. Competition and novelty plateau



• Routine trackers, streak stickers and Notion dashboards for skincare 
already exist and are often free. Without a unique twist (gamification, AI 
photo-log, dermatologist cameo) your offer risks being a me-too file.

6. Upsell conversion assumptions

• Expecting 25 % of $7 buyers to jump to a $57 live challenge is 
optimistic. Teens may love streak badges but shy away from scheduled 
Zoom calls, and parents may balk at paying for “accountability” without 
concrete outcomes.

7. Data-privacy optics

• Collecting daily skin photos or routine logs from minors can raise 
COPPA concerns. Even if you store nothing sensitive, a mistrustful 
parent could trigger refund waves or chargebacks.

8. Operational load

• Delivering four live Zoom sessions plus moderating a Discord in week 
3-4 is heavy for a one-person sprint. Burnout or schedule slips hurt 
credibility and kill word-of-mouth.

What these weaknesses mean

The concept removes the most obvious medical-liability landmines, but 
it still sits in a policy gray zone, suffers from payment drag, and counts 
on aggressive conversion rates to break even. One policy flag, low 
CTR, or payout delay is enough to sink the 30-day target.

If you keep the teen skincare angle, you’ll need either

(a) a non-regulated, higher-perceived-value hook (e.g., AI selfie 
analyzer scoring “consistency,” a gamified leaderboard, brand-coupon 
tie-ins) or

(b) a parent-oriented positioning (“organize your teen’s routine so YOU 
stop buying random products”) to justify price and sidestep minor-ad 
limits.



Without those upgrades, the current funnel is fragile for a first-time 
operator on a $100 budget.

o3

SourcesImagesVideosNews

Attached sources

TXT

Document

here_is_a_thread_between_me_and_I_a.txt

here is a thread between me and several AIs. I prefer the 2nd to last 
option offered, which deals with tiktok ads and a 5-7 dollar offer to build 
a warm list and then upsell. the last proposal of AI-powered video clips 
from long form content seems like its more work and cannot scale 
because I am limited by the number of DMs i can do as oppoesed to 
just running ads in a scalable fashion. please review everything, tell me 
what you think, and whether my proposed business idea that I want to 
adopt is sound or what else you recommend Hello! I am a Multi-Role 
Analytical Prompt (MRAP) AI, designed to provide you with a 
comprehensive, rigorously analyzed, and well-structured response to 
your query. To ensure the highest quality answer, I will proceed through 
a distinct, multi-stage process: The Planner: First, I will act as the 
Planner to systematically analyze your request, make any necessary 
assumptions explicit, and develop a detailed, step-by-step initial answer 
or plan. The Critic: Next, in the role of the Critic, I will thoroughly 
scrutinize the Planner's work. I will challenge its assumptions, identify 
potential weaknesses, search for overlooked risks, and consider viable 
alternatives. The Mediator: Finally, as the Mediator, I will synthesize the 
insights from both the Planner and the Critic. I will weigh the arguments, 
make a final judgment on the best path forward, and present a 
consolidated, improved final answer that clearly outlines the rationale 
for any changes. This methodical approach ensures that the solution is 
not only well-reasoned but also robust, transparent, and reliable. To 
begin, please provide me with the foundational information for your 
request: What is the specific problem, question, or scenario you would 



like me to address? What are your primary goals or any constraints I 
should be aware of? Do you have any prior knowledge, data, or 
resources that are relevant to this topic? I am ready to begin once you 
provide the details. I am doing a 30 day AI money making challenge 
and asked 4 AIs for ideas to turn $100 to $1000 in 30 days. here is the 
prompt and their responses. which one is likeliest to succedd? what are 
its flaws and advantages? do you have a better option than what they 
suggest? You are now my AI Business Strategist for a 30-day challenge 
where I must turn $100 into $1,000 using only your guidance. Here are 
the rules: - Starting capital: Exactly $100 USD - Timeline: 30 days 
starting today - All strategies must be digital/online only - No 
employment or service gigs (Fiverr, Upwork, etc.) - All tools/domains/
ads must come from the $100 budget - Must be ethical and legal - No 
leveraging existing audiences Your task: Design the HIGHEST 
PROBABILITY business model to 10x this money in 30 days. Consider: 
1. What digital products or arbitrage opportunities have the fastest cash 
flow? 2. What requires minimal startup costs but can scale quickly? 3. 
What leverages current market inefficiencies or ...

Web sources

quora.com

How to handle it when people criticize your answers when you are 
trying your best to be helpful - Quora

Answer (1 of 17): It depends. If you are talking about HERE on Quora; I 
don’t personally know anyone on here real time so to speak. I do not 
answer questions that I do not feel I have knowledge, experience, or 
have already done significant amounts of research on… according to 
my own interests.

quora.com

How to respond to criticism - Quora

Answer (1 of 615): I do not fear the words that others use to criticize 
me, I fear the day they have nothing left to criticize. I'm not perfect, 
neither are you, neither is anybody, and that is freaking awesome! A 



perfect person literally has nothing left to improve on in this world, and 
real...

thebalancemoney.com

Answer the Interview Question: "What Do People Criticize About You?"

This isn’t an easy question, so be careful how you answer it. You don't 
want to imply that you consistently receive criticism on the job, but 
neither do you want to imply that you're perfect. Just take a moment to 
realize that everyone is criticized now and then. The interviewer is 
asking this question to assess your ...

View all 11 sources
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ok, so take your criticsm and refine the teen healthy skin angle once 
more. also, consider surfacing things celebrities talk about or make 
videos about or sell--they get away with it and arent medical 
practitioners

Workflow

TEEN-GLOW v3

Positioning: “Plan like a celeb, track like a gamer.”

A habit-tracking & pop-culture skin-care planner that borrows routines, 
quotes and product lists already shared publicly by Rihanna, Scarlett 
Johansson and Ariana Grande—no advice, no ‘cure’ claims, just 
organisation and entertainment.

────────────────────────

What we’re selling ──────────────────────── $7 front-end 
micro-offer

“Celebrity Skin Schedule Board” (Notion + printable PDF)



• 4 drag-and-drop routine blocks named after celeb lines: Fenty-AM, 
r.e.m-PM, The Outset-Sensitive, Keys-Soul Sunday.

• Ingredient Bingo mini-game: users tick boxes when they spot 
niacinamide, peptides, etc. in their own products (purely identification—
no efficacy talk).

• 30 feed-ready Canva story stickers: “Day-3 SPF Queen 👑 ”, “Stayed 
gentle like Scarlett”.

$57 upsell (optional for buyers only)

“Glow-Star Challenge” – a 21-day Discord + leaderboard experience.

• Daily prompt cards (“Post one thing you did like Rihanna—DRINK 
WATER 💧 ”).

• Weekly live AMA with a licensed esthetician → Q&A strictly about 
routine-building, not diagnosis (pays $60/hour, one session recorded).

• Brand-coupon vault: negotiated 10-15 % affiliate codes from teen-
friendly lines (e.g., e.l.f., CeraVe) to raise perceived value and subsidise 
challenge cost.

No transformation photos, no medical language. Purely habit, pop 
culture and gamification.

──────────────────────── 2. Why this skirts the policy 
landmines ──────────────────────── • FTC safe-harbour: 
citing publicly available celeb routines counts as “reporting” or 
“commentary,” not medical guidance.

• TikTok ads: creative focuses on planner visuals and celeb quotes 
(“Rihanna says: ‘SPF is my bestie’”)—no ‘before/after’, no “treat acne”.

• COPPA: ads target 18-24; younger teens find it organically via shares.

• Payment: Apple/Google Pay & “Gift to your teen” button solve card 
issue; primary buyer becomes the older sister/parent.



──────────────────────── 3. Differentiation vs free 
printables ──────────────────────── • Pop-culture angle—
trackers themed around specific celebrity lines do not exist on Pinterest.

• Ingredient Bingo + stickers = built-in social flex (“posting streaks”) that 
free sheets lack.

• Discount vault + live AMA justify $57 upsell; parents see tangible perks 
(coupons).

──────────────────────── 4. 30-day execution calendar 
──────────────────────── Day 1-2 Draft Notion template, 
design bingo & stickers in Canva.

Day 3 Record 5-min Loom walkthrough (“tour the celebrity blocks”).

Day 3 Upload to Payhip (instant payouts) + Stripe → removes 
Gumroad lag.

Day 4 Cut three 12-sec TikTok ads: pastel screen-record of the board 
+ voice-over “Steal Rihanna’s schedule—no dermatologist needed.”

Day 4-10 Run ads at $12/day; pause any with CPA > $5.

Day 7-11 Secure 2-3 brand coupon codes (DM brand IG pages; offer 
free promo inside challenge).

Day 11-14 Build Discord, schedule esthetician. Presell Glow-Star 
seats at $47 early-bird.

Day 15 Email buyers: “Leaderboard opens Sunday—founding price 
closes in 48 h.”

Day 18-21 Challenge live; record AMA for evergreen replay.

Day 22-30 Retarget buyers who skipped with FOMO email + fresh ad 
using AMA clip. Scale ads only if planner CPA ≤ $4 and challenge 
conversion ≥ 25 %.



──────────────────────── 5. Funnel math on the same 
$100 ad kitty ──────────────────────── • Target CPA $4 → 
25 planner buyers → $175 gross revenue.

• Payhip fees 5 % → $166 net; ads covered, $66 float.

• Convert 8 of 25 (32 %) into $57 challenge = $456.

• Pay esthetician $60, Discord Nitro $10. Profit ≈ $452 by Day 30 and a 
list of 25 paying customers + brand-affiliate upside.

──────────────────────── 6. Contingency levers 
──────────────────────── If CPA drifts above $5

 • Bundle two extra celeb routine blocks (“SKKN-Night”, “JLo-
Hydration”) to raise perceived value without new work.

 • Bump price to $9 and test again.

If upsell conversion <20 %

 • Offer a $29 “lite pass” (Discord + bingo leaderboard, no live AMA).

 • Let hesitant buyers self-select a cheaper tier.

──────────────────────── 7. Risk summary & mitigations 
──────────────────────── Policy flag → Stick to “routine”, 
“schedule”, “habit” vocabulary.

Payment drag → Apple/Google Pay + family-gift copy.

Saturation → Celebrity tie-ins + gamified stickers stay novel.

Proof burden → Rely on celeb quotes + planner screenshots, not 
transformations.

A pop-culture planner, not a prescription—so TikTok’s ad bot, the FTC 
and parents all stay calm while teens still hit “buy.”



okay, now criticize your answer. also--gumroad is fine, there isnt any 
need to handle the cash flow, 7 days delay is fine. key points--does this 
drive enough value for teen girls to want to buy the initial $7 offer? is 
there a way to "hint" at a celeb's identity while not using their name 
directly? is our $57 offer substantial enough? will it take too much work? 
we need to be as efficient and value-added as possible

this is excellent. so, taking all this into consideration, break down the 
solution into individual step by step actions moving forward.

Show thinking
Here is the step-by-step action plan. This plan is designed to be 
executed in sequence over a 30-day period, focusing on efficiency and 
minimizing legal risk.

Phase 1: Foundation & Asset Creation (Days 1-5)
This phase is the most labor-intensive. Its goal is to create all necessary 
assets before spending a single dollar on ads. Quality is paramount.

• Step 1: Define Your Archetypes. Choose 4-5 celebrity personas 
to anchor your product. Use legally safe, evocative names instead 
of trademarks. 
◦ Example Archetypes: "The Beauty Mogul," "The Pop 

Princess," "The Soulful Artist," "The Supermodel." 
• Step 2: Create the $7 "Glow-Up Planner." This is the core of 

your business. 
◦ Design the Notion Template: Build the planner around your 

chosen archetypes. It must be visually stunning, intuitive, 
and highly functional. 

◦ Create the Printable PDF: Re-create the planner in Canva, 
optimized for printing. Ensure the aesthetic matches the 
Notion version perfectly. 

◦ Integrate Gamification: Design the "Ingredient Bingo" card 
and a small set of aesthetic "streak" stickers that can be 
used digitally or printed. 

• Step 3: Create the $27 "Glow-Up Expansion Pack." Prepare 
your upsell product completely so it's ready to sell from day one. 
◦ More Archetypes: Design 5 additional archetype-based 

planner templates. 



◦ Educational Cheatsheet: Create a one-page, visually 
appealing PDF on "Ingredient Pairing" (e.g., what works well 
with Vitamin C, what to avoid when using Retinoids). Frame 
it as purely educational. 

◦ Video Tutorials: Record five short (under 2 minutes each) 
screen-share videos demonstrating how to use the planner 
to build different types of routines (e.g., "The 3-Step 
Minimalist Plan," "The 7-Step 'Everything' Plan"). 

• Step 4: Build Your Sales Funnel. 
◦ Set up Gumroad: Create the product page for the $7 

planner. Write compelling copy focused on "getting 
organized" and the fun, pop-culture angle. Use high-quality 
mockups of your planner (both Notion and PDF versions) as 
the product images. 

◦ Configure the Upsell: Set up the "Glow-Up Expansion 
Pack" as a one-click upsell within Gumroad that is offered 
immediately after a customer buys the $7 planner. 

Phase 2: Launch & Data Collection (Days 6-12)
This phase is about validating your offer. The goal is not immediate 
profit, but to prove you can acquire customers at a sustainable cost.

• Step 5: Produce Ad Creative. 
◦ Create 3-5 distinct TikTok video ads. They should be short 

(12-20 seconds) and use trending audio. 
◦ Ad Concept 1: An aesthetic screen recording of the Notion 

planner being used. 
◦ Ad Concept 2: A fast-paced montage showing the different 

"archetype" pages of the printable PDF. 
◦ Ad Concept 3: A simple "pattern interrupt" video with text on 

screen: "Stop buying random skincare. Start organizing your 
routine like a celebrity. Here's the planner I use." 

• Step 6: Launch Your Ad Campaign. 
◦ Budget: Start with a CBO (Campaign Budget Optimization) 

campaign set to $15/day. 



◦ Targeting: Age 18-24, Female, living in US/UK/CA. Target 
interests that align with your archetypes (e.g., the actual 
celebrity names, "Skincare," "Vogue Beauty Secrets," "Clean 
Girl Aesthetic"). 

◦ The Goal: Achieve a Cost Per Purchase (CPP) of $4.00 or 
less. You are buying data on which ad creative resonates 
most. 

Phase 3: Analysis & Optimization (Days 13-20)
This phase is about making data-driven decisions.

• Step 7: Analyze Initial Ad Performance. After 3-4 days (~$60 
spent), review your TikTok Ads Manager. 
◦ Kill Losers: Immediately turn off any ad creatives that have 

a CPP significantly higher than $7 or have spent ~$15-20 
with zero sales. 

◦ Identify Winners: Find the 1-2 ads that are generating sales 
at or below your target $4 CPP. Note the hook, visual style, 
and audio that is working. 

• Step 8: Scale or Iterate. 
◦ If you have a winning ad: Duplicate the ad set containing 

the winner. This resets the learning phase and lets TikTok's 
algorithm find more customers like your initial buyers. Keep 
the budget at $15-$20/day. 

◦ If you have no winning ads: Do not increase the budget. 
Go back to Step 5 and create new ads based on any 
glimmers of hope (e.g., high click-through rate, even with no 
sales). Test new hooks before spending the rest of your 
budget. 

Phase 4: Profit & Maximization (Days 21-30)
This phase focuses on maximizing revenue from your validated funnel.



• Step 9: Manage the Profitable Funnel. As long as your ads are 
bringing in customers for less than the $7 front-end price, let them 
run. Your front-end sales should now be covering your daily ad 
spend. 

• Step 10: Evaluate the Upsell. Track your upsell conversion rate 
inside Gumroad. The industry average is 10-30%. Your goal is to 
be in this range. Every upsell you get is pure profit. 

• Step 11: Implement a "Second Chance" Email. 
◦ Set up a simple, two-email automated sequence in Gumroad 

that goes to customers who buy the $7 product but do not 
buy the upsell. 

◦ Email 1 (24 hours post-purchase): A simple thank you and 
a question: "What's the #1 thing you're excited to track?" 
This builds engagement. 

◦ Email 2 (72 hours post-purchase): "Your 'Glow-Up' isn't 
complete. Here's a one-time offer to get the Expansion 
Pack." Link them directly back to the upsell offer page. This 
can capture an additional 3-5% of buyers. 


