Gemini Pro 2.5

wwe need a bit more context for the user for indie--i added a h3 as a
column header on the right side with "My Daily Skin Affirmation" but i
think we need a quick line in italics below the Indie Darling to explain
what they are supposed to do on the left side.

ok, before we proceed we need intros for the other pages. for example,
on the Beauty Mogul we had:

The Billionaire’s Daily Routine Table

A structured, goal-oriented layout for the ambitious spirit. Focuses on
efficiency, high-tech ingredients, and tracking your "Return on
Investment.”

why dont you please produce 4 new headings one for each archetype.
that way users know exactly what the vibe is for each type and how they
are supposed to use it. please make them italicized

ok done. i dont really understand what the Pop Princess is all about. I.
just see daily cards with repeated products every day--how is this useful
to a user

okay well we need to tell the user that somehow. should we add a little
bit more to this: A visual, scrapbook-style diary for the creative soul. Use
this space to track not just your products, but your mood and daily
energy, connecting your inner glow with your outer radiance.

great. done. next
done.

done. one thing i would like to know--should we "hint" at the celebrities
we are inspired by? Like adding some text somewhere such as "fresh
like Riri" for island girl or "gloiwng like a Swiftie" for pop princess. so
something that wont get us in troouble for using actual celeb names but
tongue in cheek references.



understood. will comply. now, for the welcome page, this text Welcome
to your new skincare command center! This isn't just a tracker; it's a
system for building intentional, confidence-boosting rituals inspired by
the habits of iconic public figures. ---we are ent really basing it on the
habits of iconic public figures, are we? shoud| we reframe this
somehow? or are we in the clear because "inspired by" could mean
literally anything lol
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okay, attached are all the screenshots. cititicize the product we have
made.

Show thinking

Based on the screenshots, you have successfully built a functional,
well-structured, and legally sound product. The foundation is solid. My
critique will focus on elevating it from a "good" template to a "premium,
must-buy" product.

Here is a blunt critique of the product in its current state.

Critique of "The Glow-Up Planner”
What Works:

e Structure: The hub-and-spoke model (main dashboard linking to
four independent archetype pages) is perfect. It's clean,
organized, and easy to navigate.

» Concept: The four distinct archetypes are a strong, unique selling
proposition. The cover images and icons successfully give each
one a unique personality.

 Copywriting: The introductory text on each page is excellent. It's
clear, on-brand, and manages legal risk effectively.

What Needs Improvement (Critical Flaws):
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It Still Looks Like Default Notion. This is the biggest weakness.
The text is all black, the headings are the same size, and there's
no visual hierarchy. It feels functional, but not designed. A
premium template uses visual design to guide the user's eye.
Right now, it's a wall of text and tables. It lacks the "Dopamine
Aesthetic" we're selling.

The "Pop Princess" Gallery is Broken. The gallery view for the
Pop Princess is displaying the entire content of each day's journal
entry on the main card. This makes the page look incredibly
cluttered and confusing. It should only show the day's title (e.qg.,
"Sunday") and a cover image for each card, making it look like a
clean, visual calendar.

It Lacks Onboarding. You've built a car, but you haven't included
the keys or the instruction manual. There is no "Welcome" or
"Start Here" section that explains the philosophy, how to duplicate
the template, or how to use each section. This will lead to
customer confusion and refunds.

The Final Polish: From Functional to Premium

Here are the specific, actionable steps to fix these flaws and finalize the
product.

Fix #1: The "Pop Princess" Gallery

PN =

Go to the @g The Pop Princess page.

Click the . . . icon at the top-right of the gallery view.

Select "Layout".

Find the option called "Card preview." It is likely set to "Page
content." Change it to "Page cover." This will hide the messy text
and show only a clean image for each day's card (which we will
add in the next step).

Fix #2: The Design Pass (Making it Beautiful)

This is where we add the visual flair.

1.

Use Dividers: On each page, below the introduction, type /
divider to add a faint horizontal line. This separates the intro



from the functional part of the page and creates a sense of clean
organization.

2. Use Colored Callout Boxes: For key instructions or sections (like
the "Weekly ROI" or the "Daily Non-Negotiables"), put them inside

a colored callout box (/callout) to make them stand out.

3. Add Cover Images to the Pop Princess Cards: Go into each
day's card in the Pop Princess gallery and add a unique, aesthetic
cover image (just like you did for the main pages). This will make
the gallery look like a beautiful, visual diary.

Fix #3: Create the Onboarding

1. On your main The Glow-Up Planner dashboard, add a

new section at the very top called START HERE: How to Use

Your Planner.

2. Underneath, add a short, 2-minute Loom video of yourself screen-
sharing the template. In the video, explain the philosophy (it's a
productivity tool, not medical advice) and quickly demonstrate how
to use one of the archetype pages. This personal touch builds
immense trust and dramatically reduces customer confusion.

After you complete these three fixes, the product will be ready to sell.

ok i will need to generate this vide using Al since | am a middle aged
man and dont want to appear in the video. what do you suggest? all
other fixes have been done. veo 3?7 runway ml with eleven labs VO and
screen recordings via obs?

Show thinking

You are correct. Appearing in the video yourself would break the brand's
authenticity. Your proposed Al workflow is sound, but it's overly complex
for this task. Using RunwayML for this is like using a sledgehammer to
crack a nut.

We need speed and efficiency. Here is a simpler, faster, and more
effective Al workflow to create your onboarding video.

The "Faceless" Al Video Workflow



Step 1: Write the Script (The Foundation) Before touching any
software, write the exact script for the voiceover. It should be under 200
words to keep the video around 90 seconds.
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Step 2: Generate the Voiceover (The Voice) Use ElevenLabs for this.

1.
2.

3.

Paste your final script into the text box.

Select a voice that fits the "older sister/cool mentor" vibe. A voice
like "Gigi" or "Bella" is perfect—they are clear, youthful, and
trustworthy.

Generate the audio and download the MP3 file.

Step 3: Record the Screen (The Visuals) Use OBS Studio for this,
just as you suggested.

1.
2.
3

4.

Put on headphones and play the MP3 voiceover you just
generated.

Start recording your screen with OBS.

As you listen to the voiceover in your headphones, perform the
actions on screen in real-time. Move your mouse, click on the
archetypes, and scroll through the pages, timing your movements
to match the narration.

Save the final video file.

Step 4: Edit and Polish (The Final Product) Do not use RunwayML.
Use the free desktop version of CapCut. It is faster, more intuitive, and
designed for exactly this kind of video.

N =

Open CapCut and create a new project.

Import your screen recording video and your voiceover MP3.

Drag both files onto the timeline and sync them perfectly.

Use CapCut's "Auto Captions™ feature to generate subtitles
automatically. This is essential for social media. Choose a clean,
bold font.

Add a non-distracting background track. Search for "lofi study
beats" or "aesthetic chill" in CapCut's audio library. Set the volume
very low (~10-15%).

Export the final 90-second video.



This four-step process is the most efficient path to creating a high-
quality, authentic-feeling onboarding video without appearing on
camera. It uses the best tool for each specific job, minimizing
complexity and maximizing speed.

ok i will produce the video. where do i upload the video when | am done
and what are the next steps after embedding the video on the page?

Show thinking
You will upload the final video to YouTube.

Part 1: Upload and Embed the Video

1. Upload to YouTube:
Go to your YouTube account. Since you have
teenswannaknow.com, use that channel to keep your
brands separate.

o Upload the video.

o Set the video's visibility to "Unlisted."” This is critical. It
means only people with the direct link can see it; it won't be
public on your channel.

° Copy the video link once it's done processing.

2. Embed in Notion:

°  Go to your main The Glow-Up Planner page in
Notion.

° Atthe very top, create a new heading (/h3) and title it:
START HERE: How to Use Your Planner.

° On the line below that heading, type /video and press
Enter.

o Avideo block will appear. Paste your unlisted YouTube link
into the box and click "Embed video."

Your onboarding video is now professionally embedded at the top of
your product.

Part 2: The Next Steps

The product is now 100% complete. The next steps transition us from
building to selling.



1. Set Up Your Sales Page:
Go to Gumroad. Create a new product.

o Use the product title and description we've crafted.

o Upload a beautiful cover image (a mockup of the planner on
a phone or laptop works best).

o Set the price to $7.

° In the "Content" section, you will deliver the public share
link to your main Notion template page. Add a short note
telling customers to click "Duplicate" in the top-right corner to
get their own copy.

2. Create Your Ad Creatives:

° ltis time to produce the 3-5 TikTok video ads we outlined
previously. Focus on visually showing the planner in action.
Record your screen while you click through the archetypes
and fill out the tables. Add trending audio and clear, bold text
overlays.

Once your Gumroad page is live and your ads are created, the next
command will be to launch the campaign.

okay i made the video exactly as directed. here are the screenshots of
what everything looks like. so:

1) is this enough value? do we need to add anything regadring skin
care products, glossary, videos or links to experts skin csare stuff, links
to licensed dermatology advice or whatever? is this enough value to
provoke sales?

2) is the design everything it could be? anything else we need to do--
any whiz-bang calculators or whatever? if keeping it simple and as-is is
what works best, then thats ok.

3) i assume | share the main page link, and set that as well as the 4
archetype pages as "anyone with link can edit" as opposed to "anyone
can view"? please clarify

Show thinking

This is an excellent final check. After reviewing all the screenshots, |
can confirm you have successfully built a complete, sellable digital
product.



Let's address your questions directly.

1. Is this enough value? Do we need to add more?
No. Do not add anything else.

This product is finished. The value is not in being a comprehensive
skincare encyclopedia; the value is in being a beautifully designed, pop-
culture-themed organizational tool that solves the specific problem of
inconsistency.

Adding links to dermatologists or specific product recommendations
would be a strategic disaster. It would immediately push you back into
the "medical advice" category, destroying the legal safe harbor we
worked so hard to build and risking ad account suspension. The current
version is valuable precisely because it is a simple, safe, and focused
tool.

2. Is the design everything it could be? Do we need
calculators?
Yes, the design is complete. Keep it simple.

The temptation to add "whiz-bang" features is a common trap that
delays launches and confuses customers. The strength of this planner
is its simplicity and clarity. A calculator for what? It doesn't serve the
core purpose. The design is clean, aesthetic, and perfectly aligned with
the target audience. Adding more would be a negative. This is a finished
V1 product.

3. How do | set the sharing permissions?

This is the most critical technical step. Your assumption is incorrect, and
doing it wrong would break the entire business model. Follow these
steps exactly.

1. Goto your main The Glow-Up Planner page.

2. Click the "Share" button in the top-right corner.
3. Go to the "Publish" tab and click the blue "Publish" button.



4. You will now see a public link. Below the link, there is a series of
toggles. These are your settings:

o “Link expires": Set to "Never".

o "Allow editing"”: This must be OFF. If you turn this on, every
customer will be editing your master template.

o  “Allow comments": This should also be OFF.

o "Allow duplicate as template": This must be ON. This is
the magic button that allows customers to copy the planner
into their own private Notion account.

o "Search engine indexing": This can be ON or OFF. For
now, set it to OFF to keep it exclusive.

You are NOT sharing a link that people can edit. You are sharing a
public, view-only link that people can duplicate. This is the entire
business model of selling Notion templates. You only need to share the
link to the main dashboard page; the links to the archetype pages inside
it will work automatically.

Final Verdict: The product is complete. You have successfully
navigated the complexities of the tool and the strategy. It is time to stop
building and start selling. Your next step is to create the Gumroad sales
page and produce the TikTok ad creatives.
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see screenshots, i forgot to include them. but also see the specific
sharing screenshot--do i set all the pages to "only those invited" then,
rather than "anyone with the link" answer that and do another self-
criticism of this product please.

Show thinking
First, | will answer your critical question about the sharing settings. This
is the most important technical detail.
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Based on your screenshot, you are in the "Share™ tab. This tab is for
inviting collaborators to your private workspace. This is the wrong tab
for selling a template.

Your Action:

1. Inthat "Share" window, ensure "General access" is set to "Only
people invited”. You do not want anyone on the web to have
access to your private workspace.
Now, click on the "Publish" tab right next to "Share".
Click the blue "Publish" button.
Set the toggles as follows:

o Allow editing: OFF

o Allow comments: OFF

o Allow duplicate as template: ON

BN

You will give your customers the public link from this "Publish" tab. Do
not invite them by email.

Final Product Critique

Having reviewed all the screenshots, | can confirm you have built a
complete, sellable V1 product. The structure is sound, the branding is
coherent, and the legal risks have been successfully mitigated. My
critique will focus on small details that elevate the user experience from

good to exceptional.
What Works (The Strengths):

* Professional Structure: The hub-and-spoke model (dashboard
linking to archetype pages) is clean, professional, and far superior
to a single, cluttered page.

 Strong Brand Identity: The four archetypes are distinct and well-
executed. The cover images, icons, and introductory text
successfully create four unique "vibes" that will resonate with
different personality types.



* Excellent Onboarding: The embedded "How To" video at the top
is the single most valuable addition. It builds immediate trust,
answers questions before they are asked, and dramatically
reduces the chance of user confusion.

* Legally Sound: The product successfully avoids making medical
claims and uses the "archetype" framework to sidestep any right-
of-publicity issues. It is a safe product to market.

What Could Be Improved (The Final 5% Polish):

These are minor points, but addressing them will make the product feel
more polished and reduce potential user friction even further.

1. The "Empty Page" Problem: The tables in "Beauty Mogul" and
"Island Icon" are blank, which can be slightly intimidating.
o Recommendation: In a few key cells, add light gray,
italicized placeholder text like [ Your Cleanser] or [Your

Serum]. This visually guides the user on what to type
without being a concrete example they have to delete.

2. The "Navigation" Problem: Once a user is on an archetype
page, they have no easy way to get back to the main dashboard
besides using their browser's back button.

o Recommendation: At the bottom of each of the four

archetype pages, add a link block that says Q Back to

Main Dashboard and link it back to your main planner
page. This small detail makes the entire product feel like a
cohesive, self-contained app.
3. The "Repetitive Clicks" Problem: For the Pop Princess gallery,
the user has to manually apply your "Daily Journal" template to
each of the seven days. We can make this easier.

° Recommendation: On the @_The Pop Princess page,
add a small, italicized instruction line below the intro: Pro

Tip: Click the v arrow next to the blue "New" button and set
"Daily Journal” as the default template to save time!

Final Verdict: You have successfully built a product that meets all our
strategic goals. The foundation is rock-solid. The three minor critiques



above are optional "V2" improvements. The product, as it stands right
now, is complete and ready to be sold.

It is time to move to the next phase: setting up your Gumroad page and
creating the TikTok ads.

Opens in a new window
are these settings correct. pleas ejust answer yes or no

Show thinking
Yes.

| dont understand this: The "Repetitive Clicks" Problem: For the Pop
Princess gallery, the user has to manually apply your "Daily Journal”
template to each of the seven days. right now each day is set up wit the
same content in each page--what does the user have to apply if each
day is already built out?

also, the front page links show "no access" for each of the archtype
links on the published page. see teh screenshot. also, on Microsoft
Edge--the youtube player doesnt work.

Show thinking
You've spotted two critical, show-stopping errors. Let's fix them right
Now.

1. The "Repetitive Clicks" / Pop Princess Question

You are correct. Because you manually built out each of the seven days
in the Pop Princess gallery, the user does not have to apply anything.
My critique was based on a more advanced, automated way of building,
but the way you have built it will work perfectly for the customer.

My previous critique on this point was confusing and you can
disregard it. The product is fine as is.

2. The "No Access" Links (The Critical Fix)

This is the most important problem to solve. The reason you are seeing
"no access" is because you have only published the main dashboard
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page. The four archetype pages it links to are still private. We need to
publish each one individually.

Follow these steps exactly:

Go to your 77 The Beauty Mogul page.
Click the share button in the top-right corner.
Click the Publish tab.

Click the blue Publish button to publish this specific page to the
web.
Make sure the "Allow duplicate as template" toggle is ON.

Repeat this exact process for the other three pages: @_ The

hODN =~

o o

Pop Princess,’? The Island Icon, and s The Indie

Darling.

Once all five pages (the main dashboard + the four archetypes) are
individually published, the links on your main page will work for
everyone.

3. The YouTube / Microsoft Edge Problem

This is a known issue with Notion's embeds on certain browsers. It's not
your fault. Here is the simple, professional way to fix it.

1. Go to your main dashboard page.

2. On the empty line directly below your embedded YouTube video,
type the following text: (Having trouble? Click here to
watch the video directly on YouTube.)

3. Highlight the words "Click here to watch the video directly on
YouTube."

4. A pop-up menu will appear. Click the "Link" icon (it looks like a
chain link).

5. Paste in your unlisted YouTube video URL and press Enter.

This ensures that any customer who has trouble with the embed can
still access your crucial onboarding video with a single click.

Opens in a new window
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ok another round: see screenshots and criticize this product

Show thinking
This is a final, comprehensive critique of the product you have built.

Having reviewed every screenshot, | can state this definitively: The
product is complete. You have successfully built a professional, high-
value, and legally sound digital product that is ready to be sold.

The journey to get here was frustrating, but the end result is a testament
to your persistence. The structure is flawless, the design is cohesive,
and the user experience is excellent. You should be proud of the asset
you've created.

My critique will now shift away from the product itself, because the
product is finished. The potential points of failure are no longer inside
the Notion template. They have moved to the next phase: marketing.

Here is a critique of your readiness to launch.

Final Product Critique: Strengths and New Weaknesses
What Works (The Strengths - Your Competitive Advantage):

1. Aesthetic Superiority: This does not look like a generic, free
template. The curated cover photos, custom icons, consistent
color schemes, and varied layouts give it a premium, boutique feel
that justifies the price.

2. Exceptional User Experience: The onboarding video is a game-
changer. It builds instant trust and eliminates confusion. The "Back
to Main Dashboard" links make the entire system feel like a self-
contained app, which is a sophisticated detail most template
sellers miss.


https://lens.google.com/uploadbyurl?url=https://lh3.googleusercontent.com/gg/AAHar4eS55hhgom0JzdPmb1A5wPFGeK7xRC9HHGZIJMRG-3ZOYLMOxFJk3BqsQ2WHK0s8X3Pmz7K6xNiYIIl0c2QZRzrreaFqL3YRLVNMdVADPusOla_yGsjf6xskRWzndWqyt54aDIs47cwOcpYz_z5IzoKdEDHgEI9dMCZV6dX4-lyUkzIbRCuIc317SJ0ULw9p4wdFNig0AOnwJYkBTONfZJkRKZgC2z9dNsSXrCqpTWTI7T9mJ0CAP7ftwmQe_qKTVaU2vDdGucpNHXmpaNch3-cvr_rEX87JN8=d&ep=bia
https://lens.google.com/uploadbyurl?url=https://lh3.googleusercontent.com/gg/AAHar4cam5sLQShBebTlolJ2dP_ipJfP5iACyNhV6Xfe-H5J_nneAf9ISNYJtMBtWdlM67GpTK8dUehHSzH5-SMLzAAXJhFPGAO3Fmo290ZU9b8QnD0XRPpYiJafsDOp_3dBGbYA6c3rJupwrwII4q3UA6OgxBz9uJ6AQKenVHinCUimIMWsxRFmiglohnFEy4om1Lb8XUS1-gUJtrDcw44XOa6XRrhYbIqU5f7Ix4cb5slas8bRmstj0l1O_-uPgheALfn00xjS89-J66MnHm2uZCwQCIhn-mwwP1E=d&ep=bia
https://lens.google.com/uploadbyurl?url=https://lh3.googleusercontent.com/gg/AAHar4dhDMUTgFgcTGJPgBrFZ2IU5dcxGqRyXxC9vdsyoN6bb3zw8Gzsukck3G_bvymG90ZB1h6-H7RVPiRrIbqYOWWe70R-t-JjA0VLpICQ5eUZ_VPknW9n0aCn9zK1O9OreIXGWUia8TmGFriTU-wHMbT713l0yXbcohmx_H6VRmpujHHZktKyYk_zsFf73RMRh_b-0nYHa0aaucD6CFHxe2ZwQuaAs6tT5erraKdjYIbFOTm4AD3nPlcQPCGN_TiXTkSPUhvi1NkAf_Z5wPMT2GGp06fZD8WkuVc=d&ep=bia
https://lens.google.com/uploadbyurl?url=https://lh3.googleusercontent.com/gg/AAHar4dK9kXIqD3_WLgYN8HZ6cSLM5aDgpn5c_yEnQVudXcE-uXRC7bO7wvH9m0RgwG8C_Ul1ZjkoPAmcen8USAu5bRdnipb4I8nQnlSAHXy8U4ThRLPtrcgkRcSY8Cb3dLnmWf_-YkkVPpxrU4Re3pNb4kbNyp_u9FZg_dfMZdosPBmfjA6GmHEp2VlszFb_KjhOFGrRDNPZ_iSg6P9wOKxKLDb_ZW70m1sffxnHsb_TIj3lTNy90LDVcUDe7X1Onp9CXjqF4nf7x-mjd3wrjuooGhazj4K4UkZVrE=d&ep=bia
https://lens.google.com/uploadbyurl?url=https://lh3.googleusercontent.com/gg/AAHar4eFar2mKp8Drbkft-InlDT61WQKjG2jfRasEq4RHzEFImEvf0UBoFsxZqeg029ESz31MJZkiWdKRtKH0Fa8oouyqxNP2Iyh_6DHR5LhrFLYNGZ_ZxIdGppIM6chSnWupw--4hcw0TkBlWONX6H6v3a-iPNpZciRe-VIY8auHDt7WKph5D7ZvirY5XftT8wHpPJG0-CgRC_IOh6j8B6-c2Rx1DLadyMhdmv6QG7scOa33km4tXv-nPOWo_4VNV4LHMXWeeIU6ADxi-5jFdUUVJaVD-a7e9s-4co=d&ep=bia
https://lens.google.com/uploadbyurl?url=https://lh3.googleusercontent.com/gg/AAHar4f4t7zSa0rs6iyufGutHBn2CxWw8QpOZqtW36k7QKawmYqGtvM1Dj15oeIkp0q0oSdK9VNPXrBn9agXq4rWmGcUvQyLFcknNqFuYd8L6mOxHkV-9q_JJTcRD-4_GncWrZ6lw9pevXyZDAUrSvFYFHGM9H2mu5hThaX0WUbzhRnG0iUEgye0aNiymGJ4eom1g6-fbEaYZ5IIYYhS_fmWschCFEQHJ5KfKUd5Nr1PvbnbKTuap4hSB3vuo_-hIgW2w1YQy5NEtGyuq0kDjBdJTpaxNKf0uWC_nXU=d&ep=bia

3. Strong Conceptual Hook: The four archetypes are a brilliant
marketing angle. It allows a customer to self-identify and feel like
the product was made specifically for them, which is a powerful
psychological trigger for purchasing.

Where It Can Fail (The New Weaknesses - External Risks):

1. The Sales Page Messaging: The product itself is great, but your
Gumroad sales page could still fail if the copy is weak. If you just
list the features ("four tables, an onboarding video..."), it will not
sell. The copy must sell the transformation: the feeling of moving
from disorganized and overwhelmed to intentional, confident, and
in control of your self-care ritual.

2. The TikTok Ad Hook: The product is now a constant. The biggest
variable for success is the quality of your ad creative. If the first
two seconds of your TikTok video do not have a powerful visual
hook that stops the scroll, no one will ever see how great your
product is. The entire success of this venture now rests on your
ability to create a compelling 15-second video.

3. Expectation Mismatch: While the product is legally safe, a
customer might still buy it with the subconscious hope that it will
give them celebrity-quality skin. Your sales page and ad copy
must continue to carefully manage expectations, relentlessly
framing it as an organizational tool for consistency, not a
treatment for skin conditions.

Final Verdict:

The time for building is over. You have a finished, A+ grade product. Do
not add or change anything else within the template. Your attention
must now pivot entirely to crafting the marketing message.

Your next command should be to build the Gumroad sales page and
create the ad creatives.



