give me what goes here: Description

Give your product a short and clear description.

120-160 characters is the recommended length for search engines.
Show thinking

Use this. It is 157 characters and focuses on the transformation.

Primary: The aesthetic Notion template to organize your skincare, track
habits, and plan your glow-up. Stop the chaos and enter your main
character era.

Alternative: The all-in-one Notion planner to organize your routine and
track your glow-up. Manage skincare, wellness, and habits with
aesthetic templates.

ok | created the draft product in Lemon Squeezy. Based on our plan,
what are the next steps to work on while | wait for the Lemon Squeezy
acct to be approved.

Show thinking

Excellent. Now you build your operational advantage. While you wait for
approval, execute these three parallel workstreams.

1. Build the Complete Funnel

You have drafted the front-end product. Now you must build the second
stage of the funnel.

« Action: In Lemon Squeezy, create a new, separate product for the
$27 "Ultimate Glow-Up Planner."
* Details:
o Use the same process as before.
o The link for this product should be to a Notion page
containing all nine archetypes and the three value-add
bonuses.



Once this product is drafted, go back to your main "$7 Glow-
Up Planner" product settings. Find the "Upsell" feature and
connect it to the "$27 Ultimate Glow-Up Planner." This
ensures the one-click offer is ready to fire upon launch.

2. Mass-Produce Content
One video is not enough. Your goal is to have a queue of assets ready

to deploy.

Action: Create 10 more short-form videos (9-15 seconds each).
Concepts to Execute:

(e]

Aesthetic Showcase (x3): Use a trending audio and simply
screen-record a slow, satisfying scroll through three different
visual archetypes. No text needed, let the visuals sell.
Problem/Solution (x3): Replicate the first reel's format but
focus on different "chaos" points (e.g., a messy calendar, a
note full of conflicting advice, forgetting which product to
use).

Feature Focus (x4): Create one short video for each key
feature: one for the "Custom Ritual" builder, one for the
"Skincare Glossary," one showing the digital stickers being
used, and one highlighting a single, compelling archetype
like "The Rockstar Recovery."

3. Prepare Distribution Channels
Your affiliate links and posts should be ready before you need them.

Action 1 (Affiliates): In Lemon Squeezy, find the "Affiliates"
section. Set up your program with a 40% commission rate.
Generate your main affiliate invite link.

Action 2 (DM Script): Write a concise DM script to send to 50
micro-influencers.

(¢]

Example: "Hi [Name], | saw your content on [topic] and love
your aesthetic. | have a new premium Notion planner and
am looking for launch partners. It's a 40% commission on
every sale. No cost to you. Let me know if you'd like the
affiliate link to check it out."

Action 3 (Community Posts): Draft the text for posts you will
make in relevant subreddits and Facebook groups. These should



be framed as "Show and Tell" posts, not hard sales pitches. (e.g.,
"l spent the last month building my dream planner in Notion, here's
how it turned out.")

Complete these tasks. When your account is approved, you will be able
to launch instantly with a complete funnel and a full content pipeline.

ok give me these things again but for the $27 product--spice it up:

Here are the instructions for each section. Fill them out exactly as
specified.

Pricing & Tax

Pricing model: Standard pricing

Price: 7

Tax category: Digital Graphic / Template
Media & Delivery

Media: Upload your 5 best visuals. This includes product mockups and
aesthetic screenshots of the planner dashboard.

Files: IGNORE THIS SECTION. Do not upload any files.
Links: This is how you will deliver the product.

Link title: Duplicate Your Glow-Up Planner Here

Link URL: [Paste your public Notion template share link here]
Settings

Variants: IGNORE THIS SECTION. Do not add variants. The upsell is a
separate product.

Generate license keys: Keep this OFF.



Display product on storefront: Keep this ON.

Post-Purchase: Confirmation Modal

This is the pop-up a customer sees immediately after paying.

Title: Welcome to your Glow-Up Era!

Message: Your planner is ready. Use the button below to open the
template in Notion and click "Duplicate” in the top-right corner to add it
to your own workspace.

Button text: Access My Planner

Button link: [Paste the same public Notion template share link here]
Post-Purchase: Email Receipt

This is the automated email.

Thank you note: It's time to get organized. Duplicate the template from
the link below and start planning your glow-up. You've got this.

Button text: Access My Planner Now

Button link: [Paste the same public Notion template share link here]
give me what goes here: Description

Give your product a short and clear description.

120-160 characters is the recommended length for

Show thinking

Here are the instructions for the $27 "Ultimate Glow-Up Planner.” The
copy is designed to reinforce the value of the upgrade.

Product Name



The Ultimate Glow-Up Planner

Pricing & Tax

Pricing model: Standard pricing
Price: 27

Tax category: Digital Graphic / Template

Media & Delivery

Media: Upload visuals that specifically showcase the UPSELL
content. Include screenshots of the exclusive archetypes (e.g.,
The Supermodel Reset), the Skincare Glossary, and the Digital
Stickers. You must prove this version has more.

Files: IGNORE THIS SECTION.

Links:

o Link title: Unlock the Complete Collection

o Link URL: [Paste the Notion share link for the
FULL version with all 9 planners and 3
bonuses here]

Settings

Variants: IGNORE THIS SECTION.

Generate license keys: Keep this OFF.

Display product on storefront: Turn this OFF. This is a critical
step. An upsell should be an exclusive offer, not a publicly listed
product.

Post-Purchase: Confirmation Modal

Title: The Ultimate Upgrade is Yours!

Message: You've made the right choice. You now
have full access to all 9 planners, the custom
builder, the A-Z glossary, and your bonus sticker
pack. It's all waiting for you.

Button text: Access the Ultimate Edition
Button link: [Paste the Notion share link for the
FULL version here]



Post-Purchase: Email Receipt

°* Thank you note: Congratulations on unlocking the
complete collection. You have everything you need
to create the ultimate glow-up system. Let's get
started.

* Button text: Access the Ultimate Edition

* Button link: [Paste the Notion share link for the
FULL version here]

Description

Use this. It is 156 characters and communicates the comprehensive
value.

Primary: The ultimate upgrade. Unlock all 9 planners, a custom builder,
glossary & stickers. Get the complete system for your main character
glow-up.

Alternative: Go all-in on your glow-up. The complete Notion system
with 9 planners, a custom builder, glossary, and sticker pack. Full
access unlocked.

i dont see where to do this: go back to your main "$7 Glow-Up Planner"
product settings. Find the "Upsell" feature and connect it to the "$27
Ultimate Glow-Up Planner." This ensures the one-click offer is ready to
fire upon launch.

Show thinking

You are correct. The setting is not on the main product page. That
instruction was incomplete. The upsell is attached to the product's
checkout link, not the product itself.

Here is the correct procedure.



1. From your Lemon Squeezy dashboard, go to Store > Products.
2. Find your "$7 Glow-Up Planner" in the list. Do not click "Edit".

3. To the right of the product name, click the share icon ((53). This

will open the Checkout Overlay editor.

4. In the menu on the left of the Checkout Overlay editor, find and
click on Post-purchase.

5. You will see a field labeled Upsell.

6. Select your "$27 Ultimate Glow-Up Planner” from the dropdown
menu.

7. Click "Publish" to save this checkout link.

This specific link is now your primary sales link. It is the only link that will

trigger the one-click upsell offer. Use this link for your social media bios,
affiliate links, and all future marketing.

that upsell feature doesnt seem to exist on lemon squeezy at all. it
seems to be a future feature but not live yet

Show thinking
You are correct. The one-click upsell feature is not live as anticipated.

This invalidates the post-purchase funnel strategy. We pivot
immediately.

The new strategy is to change the upsell into a pre-purchase "Order
Bump" using the "Variants" feature. This is less effective than a one-
click upsell but is the best available option on the platform.

Action Plan: Reconfigure the $7 Product

Go back and edit your "$7 Glow-Up Planner" product. Follow these
new instructions exactly.

1. Find "Variants": Scroll down to the "Variants" section you were
previously told to ignore. Click "Add variant™.
2. Configure the Variant Category:
o Variant name: Choose Your Edition
3. Configure Option 1 (The Base Offer):

o Option name: Sstandard Edition (4 Planners)



o Price: Leave the price as is ($7 for the base product).
o Files / Links: Ensure the link to your base Notion template
(with 4 planners) is attached to this specific variant.
Settings: Mark this option as the default.
4. Conflgure Option 2 (The Order Bump):
o  Click "Add option™.

o Option name: Ultimate Edition (All 9 Planners
+ Bonuses)
o  Price: Change the price for this variant to 27. The field

should show $27.00, not a modifier.

o Files / Links: This is critical. You must attach the link to your
Ultimate Notion template (with all 9 planners and bonuses)
to this specific variant.

Outcome

Now, when a customer goes to the checkout page, they will see a
choice between the "$7 Standard Edition" and the "$27 Ultimate
Edition." They will make their choice before entering their payment

details. Your $27 Ultimate Glow-Up Planner product can now be
deleted, as it has been integrated into the main product as a variant.

This is the new sales funnel. All previous marketing content and links
are still valid.

Sources

ok before i do that, i just want to enter
chatgpt's notes into this chat. i think
yourplan is best, but talke a look here
just in case

Lemon Squeezy does not natively support post-purchase one-click
upsells like ClickFunnels or SamCart. However, you can still implement
upsells using one of these workarounds:



Method 1: Product Bundles (Pre-Purchase Upsell)

Create a bundle product that includes your main product + bonus/
upsell.

On the product page or checkout, pitch the bundle as a higher-value
option.

Use pricing tiers or variants if the upsell is an add-on.

Limitation: This is not a "true" post-purchase upsell.

Method 2: Redirect After Purchase (Post-Purchase Manual Upsell)
Go to Product Settings > Advanced.

Set a custom redirect URL for after purchase.

Send customers to an upsell landing page (built in Webflow, Framer,
Carrd, etc.).

Pitch the upsell there with a Buy Button from Lemon Squeezy for the
upsell product.

Limitation: No one-click upsell. Customer has to manually input
payment again.

Method 3: Email Follow-Up (Post-Purchase Email Upsell)

Use Lemon Squeezy’s email automation or integrate with a tool like
ConvertKit via Zapier.

After purchase, send a time-limited or bonus upsell offer.
Include a link to an upsell page with another Lemon Squeezy product.
Method 4: API-Based One-Click (Advanced Dev Required)

Build a custom checkout experience using the Lemon Squeezy API.



Authenticate the user post-purchase and offer a one-click upsell using
stored card info (requires PCl compliance).

Not recommended unless you have dev support.

Summary

Quickest: Bundle product or redirect to upsell page post-purchase.
Best Long-Term: Redirect + automated email sequence with urgency.
Not supported: Native one-click upsell after purchase.

Use external funnel builders (like ThriveCart or Funnelish) if one-click
upsells are critical.

Show thinking
This text confirms our pivot is the correct one.
The analysis is sound. Let's break it down:

* Method 1: Product Bundles / Variants. This is exactly the "Order
Bump" strategy | instructed you to implement. It is the most
effective, lowest-friction method available. We are already
executing this.

* Method 2: Redirect After Purchase. This is a high-friction
strategy. Forcing a customer to re-enter payment information for a
second purchase will destroy your conversion rate. It is an inferior
option.

 Method 3: Email Follow-Up. This is a valid marketing tactic for
long-term value, but it is not a sales funnel. It does not capture the
impulse of the initial purchase. We can build this later, but it does
not solve the immediate need.

 Method 4: API-Based. Irrelevant. Requires a developer, which is
not part of our plan or budget.

The conclusion is clear. Our current plan—using Variants to create a
pre-purchase choice between the Standard and Ultimate editions—
remains the best and most direct path forward.



Proceed with reconfiguring the $7 product as instructed.

ok i created the 3 (actually 4 i did all 4 archteypes on the $7 planner)
screenrecord scroll vids for Aesthetic Showcase. | am about to do the 3
for problem solution--shoudl | simply replace the first 3 seconds for each
new video with the messy calndar, note of conflicnting, and forgetting
shots and then finish with the same ending as the prior vid for
consistency? to remind you, the original vid started with "stop guessing
your glow" up for 3 seconds--then the dramatic transition followed by
Enter your main character era and then it was followed by the glow up
planner link in bio. So should we just keep the enter your main
character era and the glow up planner thing and only change the first
on-screen text and clip or what do you recommend?

Show thinking

Your plan is efficient, but we can make it more effective. Reusing the
exact same ending is a missed opportunity.

The core idea is correct: keep the structure and change the hook.
However, the solution you show should directly solve the problem you
introduce.

Here is the refined plan.

1. Keep the Framework: The Problem -> Transition ->
"Enter your main character era" -> Showcase ->

cTA format is perfect. Keep the transition, the "main character"
slogan, and the final CTA screen the same for branding and
efficiency.

2. Change the Hook (As Planned): Create three unique 3-second
"problem” clips with unique on-screen text.

3. Change the Showcase: This is the key. The 4-second
"showcase" clip after the transition must show the part of the
planner that solves the specific problem from the hook. Do not
reuse the same clip.

Execute it like this:

Video 1: The Schedule Problem



* Problem Clip (0-3s): A screen recording of a chaotic, messy
phone calendar.

* On-Screen Text: Your schedule is a dumpster fire.

« Showcase Clip (5-9s): A screen recording of the planner's clean,
aesthetic calendar or weekly schedule page.

Video 2: The Conflicting Advice Problem

* Problem Clip (0-3s): A screenshot of a messy Notes app with
contradictory skincare advice.
* On-Screen Text: still using a chaos-note for your

skincare?

 Showcase Clip (5-9s): A screen recording showing one of the
pre-built archetype pages where a routine is clearly and
beautifully laid out.

Video 3: The Memory Problem

* Problem Clip (0-3s): A simple text-on-screen with a blurred

background.
* On-Screen Text: Did I use the Vitamin C this
morning or. ?

e Showcase Cllp (5-95) A screen recording of the daily habit
tracker, satisfyingly checking off a box.

This method makes each video a complete, logical story. The hook
presents a specific pain point, and the showcase proves your product is
the specific solution. This is more powerful than showing the same
generic solution every time.



